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HAMPTON’S  NOT  SOLD. 

NEGOTIATIONS  FOR  CONTROL¬ 
LING  INTEREST  HELD  BY  BEN. 

B.  HAMPTON  FAIL. 

Price  Asked  Said  to  be  About  Half  a 
Million  Dollars — Condition  of 
Property  Satisfactory  to  Colum¬ 
bian  Magazine  but  Conditions  of 
SaIe^.Were  Not  Agreeable  and  Deal 
Fell  Through  This  Week. 

Hampton’s  Magazine,  Inc.,  through 
Caleb  L.  Litchfield,  its  secretary,  on 
Wednesday  sent  to  advertisers,  adver-  j 
tising  agents  and  newspaper  editors  this  | 
notice ; .  i 

We  do  not  usually  devote  our  time  to 
denying  rumors — there  are  too  many  of 
them — but  just  now  we  deem  it  import-  . 
ant  to  deny,  most  emphatically,  the  re-  | 
Itort  that  Hampton’s  Magazine  has  been 
sold  or  that  the  control  of  this  company 
has  passed  into  other  bands.  Such  re-  i 
ports  are  untrue. 

With  Hampton’s  increasing  popularity  ' 
and  prestige  there  came  numerous  pro- 
]>osat8  to  purchase  a  large  interest  in  this  | 
company,  but  none  has  been  accepted. 
Mr.  Benjamin  B.  Hampton  now  holds 
and  will  retain  the  controlling  interest  in 
this  corporation. 

The  Editor  and  Publisher  last  week 
printed  an  article  stating  that  negotia¬ 
tions  were  pending  between  the  Co¬ 
lumbian  Magazine  and  Hampton’s  for 
the  purchase  of  the  latter  property, 
which  statement  was  correct. 

COLUMBIAN  PUTS  UP  MONEY. 

.•\ccording  to  recent  advices  the  Co¬ 
lumbian  Magazine  people  were  negoti¬ 
ating  for  the  stock  owned  by  Ben  B. 
Hampton,  who  holds  a  controlling  in¬ 
terest  in  the  corporation.  Mr.  Hamp¬ 
ton  named  the  figure,  said  to  be  around 
half  a  million  dollars,  at  which  he  was 
willing  to  sell  his  interest.  Pending  an 
investigation  of  its  affairs  the  Colum¬ 
bian  deposited  in  escrow  a  check  foi 
$25,000  as  an  earnest  of  its  good  faith 
in  undertaking  the  purchase  of  the 
property. 

An  examination  of  the  books  of  the 
Hampton  Company  prove  the  truth  of 
the  statements  made  by  Mr.  Hampton 
in  regard  to  its  business  and  condition. 
When  the  negotiations  had  reached  this 
point  Mr.  Hampton  imposed  certain 
conditions  in  regard  to  the  purchase  of 
his  stock  that  the  Columbian  people 
were  unwilling  to  comply  with  and  the 
check  deposited  in  escrow  was  returned 
to  the  Columbian  Magazine. 

DIVIDENDS  TO  BE  PAID.  j 

H.  A.  Biggs,  business  manager  of  ^ 
Hampton’s,  told  a  representative  of  The 
Editor  and  Publisher  that  the  maga-  ^ 
zine  is  now  in  excellent  condition,  and 
in  proof  of  the  fact  stated  that  the  divi¬ 
dends  due  on  the  outstanding  stock  for 
1909  would  be  paid  within  the  next 
ninety  days  out  of  the  profits  earned 
since  January  1. 

Howard  Ruggles,  who  has  been  ad-  | 
vertising  manager,  has  resigned  to  de¬ 
vote  his  entire  attention  to  the  Shop¬ 
pers’  Guild,  in  which  he  is  financially  ; 
interested.  The  advertising  department  i 
is  now  in  the  hands  of  Caleb  L.  Litch¬ 
field,  secretary  of  the  company,  who,  as¬ 
sisted  by  a  staff  of  eight  solicitors,  will  ' 
endeavor  to  make  the  pages  of  the  mag-  ' 
azine  blossom  with  the  announcements  1 
of  enterprising  business  firms. 
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NEWS  A  COMMODITY? 

MEASURES  AFFECTING  NEWS 
AGENCIES  NOW  PENDING  IN 
1  TWO  STATES. 

Arkansas  Bill  Would  Prohibit  Asso¬ 
ciated  Press  from  Discriminating 
in  the  Vending  of  News — Florida 
Legislature  Also  Considering  Like 
I  Measure — Laws  Enacted  by  Other 
States  Have  Proven  Dead  Letter. 
The  measure  which  passed  the  Ar¬ 
kansas  State  Senate  recently  requiring 
newsgathering  organizations,  such  as 
the  Associated  Press,  to  furnish  service 
to  all  papers  complying  with  the  require¬ 
ments  of  such  service  in  any  city,  has 
aroused  considerable  interest  among 
newspaper  publishers,  even  though  the 
bill  is  similar  in  character  to  other  meas¬ 
ures  that  are  now  on  the  statute  books  of 
several  States  and  which  are  practically 
a  dead  letter  in  so  far  as  their  enforce¬ 
ment  is  concerned.  Nebraska,  Ken¬ 
tucky,  Tennessee,  Mississippi  and  Te.xas 
have  all  enacted  laws  within  the  past 
ten  or  twelve  years,  aimed  particularly 
at  the  Associated  Press  and  discrimina¬ 
tion  in  the  sending,  supplying  and  the 
distribution  of  news.  There  is  also 
pending  before  the  Florida  Legislature 
at  the  present  time  a  measure  identical 
with  that  now  on  the  statute  books  of 
Texas. 

A.  P.  CHAR.\CTERIZED  AS  TRUST. 

'Ihese  various  statutes  affecting  the 
-Associated  Press  are  in  character  virtu- 
^r“%ally  anti-trust  laws,  and  are  so  framed 
as  to  characterize  that  organization  as  a 
trust  or  monopoly  engaged  in  a  business 
of  a  public  nature,  that  is  in  the  selling 
WILLIAM  H.  JOHNS,  '  b  »-» « commodity.  This,  it  is  held, 

-T'CislRPA®”  IS  directly  contrary  to  the  purpose  of  the 

WHO  HAS  BEEN  ELECTED  CHAIRMAN  OF  THE  NEWLY -oHt*l6DI)>^.*sotiATioN  OK  NEW  association,  the  aim  of  which  is  to  deal 
YORK  ADVERTISING  AGENTS.  exclusively  with  matter  of  common  in- 

_  ternal  interest. 

I  „  1  A  paragraph  of  the  by-laws  of  the  As- 

CAPE  TOWN  PRINTERS’  STRIKE.  KALAMAZOO  MERGER.  sociated  Press  reads : 

- - -r —  -  “The  corporation  is  not  to  make  a 

Trouble  at  South  African  City  As-  Telegraph  and  Press  Consolidate,  profit,  nor  to  make  or  declare  dividends, 
sumes  Serious  Proportions.  with  E.  N.  Dingley  in  Charge.  and  is  not  to  engage  in  the  business  of 

-A  report  from  London  this  week  says  It  was  announced  on  Monday  of  this  intelligence  or  traffic  in  the 

that  the  printers’  strike  at  Cape  Town,  week  that  the  long  newspaper  war  be-  1 1  j 

S.  -A.,  has  assumed  a  serious  aspect,  and  tween  E.  N.  Dingley,  of  the  Kalamazoo  It  has  been  held  that  news  as  gathered 
that  all  the  printipg  houses  in  the  city  Press,  and  M.  H.  Lane,  of  the  Kala- ,  the  Associated  Press  and  distributed 
are  now  affected.  mazoo  Telegraph,  the  paper  formerly  to  its  members  is  not  a  commodity  in 

It  is  said  that  the  master  printers’  as-  owned  by  Mr.  Dingley,  had  been  brought  ‘he  general  acceptance  of  the  word, 
sociation  of  the  city  is  supporting  the  at-  to  a  close  by  the  consolidation  of  the  the  Missouri  decision. 

titiide  of  the  Cape  Times  in  refusing  to  two  papers.  They  will  be  published  as  In  the  case  of  the  St.  Louis  Star  vs. 
accede  to  the  demands  of  the  typograph-  the  Kalamazoo  Telegraph-Press,  an  af-  the  Associated  Press,  decided  in  1900, 
ical  union  that  union  men  only  be  em-  ternoon  paper,  by  the  Kalamazoo  Tele-  the  opinion  of  the  Supreme  Court  of 
ploygji  graph-Press  Co.,  which  will  take  over  Missouri  touching  upon  this  point  reads 

On  Tuesday  morning  the  morning  ^he  business  of  the  two  papers  at  the  in  part  as  follows:  » 

newspapers  all  appeared  in  the  form  of  close  of  business  to-day.  The  only  other  “The  business  is  one  of  mere  personal 
small  leaflets  printing  the  cause  of  the  papcr  in  the  city  will  lie  the  Gazette,  service ;  an  occupation.  Unless  there  is 
strike,  but  no  other  news.  It  is  said  the  morning  sheet.  ’property’  to  be  affected  with  a  public 

that  even  these  leaflets  were  gotten  out  Mr.  Dingley  will  be  managing  editor  interest  there  is  no  basis  laid  for  the 
with  great  difficulty  by  the  editorial  of  the  paper,  Mr.  Lane,  who  has  other  ,  ^®ft  or  the  charge  of  a  monopoly, 
stalls.  business  interests,  retiring  from  the  ^  Nor  is  there  any  more^  property  in 

The  newspapers  have  entered  into  an  newspaper  field.  The  business  control  of  ‘news,’  to  wit  :  ‘information,’  ‘intelh- 
agreenient  whereby  each  paper  will  ap-  the  paper  will  rest  in  F.  \V.  Rockwell,  i  Spnce,  -now^e  8®,  an  t  ere  is  in  t  e 
pear  on  alternate  days.  Only  a  digest  of  Albany.  N.  Y. ;  S.  B.  Monroe,  of  the  viewless  winds,  until  the  guinea,  stamp 
of  the  more  important  news  will  he  Kalamazoo  City  Savings  Bank,  and  ^  j'*  'JUf! 

printed  and  the  matter  will  be  set  in  the  B.  Hays,  a  prominent  Kalamazoo  busi-  ® 

different  offices  ness  man.  “‘e  elements  of  property,  to  wit  govern- 

ainerent  omces.  mental  protection  for  a  limited  period. 

That  there  is  no  monopoly  even  in  fact 

President  Taft  will  be  the  guest  of  the  The  Marion  (Ind.)  Leader,  which  was  |  in  the  business  in  which  the  respondent 
Kansas  City  Press  Club  September  25.  to  be  sold  at  public  auction,  was  not  dis- :  is  engaged,  is  shown  in  the  clearest  pos- 
The  club  will  endeavor  to  make  the  day  posed  of,  as  no  bids  were  offered  at  the  .  sible  manner  by  this  record.  Other 
the  greatest  in  the  history  of  the  club.  price  stipulated  by  the  court,  $37,000.  '  newsgathering  agencies  have  the  same 
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facilities  over  the  wires  of  the  Western 
Union  I'elegraph  as  has  the  Associated 
Press ;  the  terms  of  the  telegraph  com¬ 
pany  are  uniform  to  all  organizations, 
and  such  other  agencies  are  at  work 
in  their  occupation,  and  it  would  seem 
with  great  success.” 

The  question  as  to  whether  news,  as 
dealt  with  by  the  -Associated  Press,  is  a 
commodity  in  the  real  acceptance  of  the 
term  was  ably  presented  by  Prederick 
W.  Lehmat).  now  solicitor  general  of 
the  United  States,  upon  the  occasion  of 
the  annual  dinner  of  the  organization  in 
IWS.  Mr.  Lehman  at  that  time  was  the 
counsel  of  the  .Associated  Press.  In  re¬ 
sponse  to  a  toast.  “Is  the  .Associated 
Press  a  Trust  ?”  he  said  in  part ; 

NEWS  AS  A  COMMODITY. 

"We  are  the  victims  of  a  mistaken 
terminology.  We  speak  of  news  as  a 
commodity  in  the  same  sense  in  which 
we  characterize  coal  as  a  commodity. 
But  a  mome  it's  rertection  will  show  that 
it  is  of  an  e^sentially  different  character. 
What  is  the  report  of  the  .Associated 
Press — that  is  all  that  it  has  to  offer  to 
its  memlters ;  that  is  all  that  it  could  have 
to  offer  to  anyone — is  it  a  commodity  ?  Is 
it  something  tangible?  The  blowing  up 
of  the  Maine — was  that  news?  No; 
the  report  of  that  event  was  news.  The 
property  of  the  .Associated  Press  was 
not  the  event  itself,  nor  even  the  infor¬ 
mation  of  the  event,  but  simply  that  par¬ 
ticular  narration  of  the  event  which  one 
of  its  own  agents,  becoming  the  pos¬ 
sessor  of  the  informatioti.  undertook  to 
convey  to  his  employer— that  and 
nothing  more. 

"Events  occur.  They  may  be  within 
the  knowledge  of  a  thousand  people. 
One  man  may  have  the  quality  of  mind 
that  enables  him  to  perceive  in  a  given 
event  somidhing  of  human  interest.  He 
is  able  to  give  to  the  report  of  that  event 
a  form — a  literary  form — which  makes 
it  attractive.  That  report  is  his  prop¬ 
erty,  to  dispose  of  absolutely  as  he  will, 
and  upon  whatsoever  conditions  or  lim¬ 
itations  he  chooses  to  impose.  .And 
there  never  was  an  enactment  of  the 
United  States  that  put  any  limitation 
upon  his  right  thus  to  dispose  of  his  own 
personal  efforts. 

ALL  OWNERSHIP  EXCLUSIVE. 

"The  property  which  you  have  in 
your  news,  for  purposes  of  immediate 
publication,  is  simply  that  property 
which  a  man  has  in  his  own  homestead. 
Is  it  exclusive?  Yes,  so  is  all  owner¬ 
ship.  The  owner  of  a  horse  has  a 
monopoly  of  his  use.  That  kind  of 
monopoly  is  of  the  very  essence  of  prop¬ 
erty  of  all  kinds,  exclusive  in  the  par¬ 
ticular  thing  which  has  either  been  pro¬ 
duced  by  the  labor  of  the  owner  or  has 
been  bought  by  him  when  produced  by 
the  labor  of  someone  else.  That  prop¬ 
erty  is  always  defensible. 

“A'ou  have  not  only  the  .Associated 
Press,  extending  over  the  United  States ; 
you  have  your  limited  associations  in 
the  cities.  If  a  hundred  or  more  news¬ 
papers  may  not  combine  in  the  United 
States  to  gather  news  for  themselves. 
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then  why  may  three  or  four  combine  in 
the  city  of  Chicago  or  the  city  of  bt. 
Louis  for  the  purpose  of  gathering  up 
more  economically  certain  matters  of 
routine  news  in  those  cities?  If  the 
•Associated  Press  must  give  to  whomso¬ 
ever  wishes  it.  then  your  local  associa¬ 
tion  must  do  the  same.  .And  it  goes 
beyond  that — the  individual  reporter, 
having  news,  must  give  it  up  to  whom¬ 
soever  demands  it,  because  the  nature  of 
the  function  is  the  same,  and  you  do 
not  alter  its  character  because  you 
multiitly  the  number  of  reporters. 

"Kudyard  Kipling  produces  the  Re¬ 
cessional.  We  may  read  it  and  make  it 
our  own ;  it  is  mine  and  it  is  yours  so 
far  as  it  constitutes  an  addition  to  in¬ 
tellectual  wealth,  but  if  we  undertake 
to  make  use  of  it  beyond  that,  if  we 
undertake  to  make  use  of  it  by  printing 
it  and  selling  it  when  printed,  we  are 
simply  reaping  where  we  have  not  sown, 
and  gathering  where  we  have  not 
strewn.  The  right  of  the  Associated 
Press  to  the  reports  that  it  has  gathered 
is  as  high  as  the  right  of  each  of  its  in¬ 
dividual  reporters  to  the  fruit  of  his  own 
labor.  It  is  as  high  as  the  right  of  every 
author  to  the  productions  of  his  own 
mind  and  his  own  pen;  and  I  do  not  be¬ 
lieve  that,  however  courts  may  differ, 
anyone  of  them  will  ever  reach  the  con¬ 
clusion  that  you  can  be  made  to  serve 
those  whom  you  choose  not  to  serve ; 
for  if  that  injunction  can  be  laid  upon 
you  ajs  a  body,  it  can  be  laid  upon  every¬ 
one  ciLyour  individual  members.” 


i  A  LIBEL  DECISION. 

Newspaper  May  Publish  Conditional 
'  Sales  Contracts. 

Publication  by  a  newspaper  of  an  ar¬ 
ticle  showing  that  a  business  firm  has 
taken  conditional  sales  contracts  for  sale 
of  merchandise  is  not  criminal  libel  ac¬ 
cording  to  a  decision  handed  down  by 
the  Supreme  Court  of  the  State  of 
Washington  recently  in  a  case  wherein 
the  business  manager  of  the  .American 
Printing  Co.,  publishers  of  the  Belling¬ 
ham  Reveille  was  charged  with  libel. 

The  decision  says  that  the  complaining 
witness  first  published  the  conditional 
sales  when  he  filed  them  with  the  county 
auditor,  that  such  filing  was  a  privileged 
publication  and  that  a  newspaper  pub¬ 
lication  of  the  same  facts  can  not  be 
considered  criminal  libel. 

Efforts  were  made  to  bring  into  the 
case  evidence  that  the  publication  was 
intended  to  injure  the  firm  because  of 
its  refusal  to  advertise  with  the  Rev¬ 
eille,  but  the  court  in  its  decision  says 
it  can  not  understand  how  this  publi¬ 
cation  of  a  legal  and  honorable  method 
of  doing  business  could  in  any  way  in¬ 
jure  a  business  firm. 

Ads  to  Increase  Church  Attendance. 

Quarter-page  ads  in  local  newspapers 
are  employed  by  the  Unity  Church  of 
Montclair,  N.  J.,  of  which  the  Rev.  Ed¬ 
gar  S.  W  iers  is  pastor,  to  attract  people 
to  the  church.  The  sermon  topics  are 
such  as  will  arouse  interest.  Those  for 
May  include:  “Prom  Brutalia  to  Utopia 
— the  Present  Order”;  “From  Blindness 
to  Cosmic  Vision”;  "From  Ape  to 
Superman,”  and  "F'rom  Mortal  to  Im¬ 
mortal — Reincarnation.” 


i  Brown  Now  Manager  Fourth  Estate. 

James  Brown,  business  manager  of  the 
Louisville  (Ky.)  Herald,  has  resigned. 
Mr.  Brown  has  purchased  an  interest  in 
the  Fourth  Estate,  published  by  E.  F. 
Birmingham,  in  New  York,  and  w’ill  be¬ 
come  its  general  manager.  William  H. 
Beers,  the  former  general  manager,  has 
retired  from  the  publication  and  will  de¬ 
vote  himself  to  other  interests. 


AGENTS  ELECT  OFFICERS. 


W.  H.  Johns  Chosen  Head  of  New 
Association  in  New  York. 

The  e.xecutive  committee  of  the  re¬ 
cently  organized  .Association  of  New 
York  .Advertising  .Agents  has  elected 
the  following  officers ;  Ch.airman,  Will¬ 
iam  H.  Johns,  vice-president  of  George 
Batten  Company ;  vice-chairman.  Ralph 
Holden,  president  of  Calkins  &  Holden, 
Inc.;  secretary-treasurer,  Frederick  H 
Si.gfried,  president  and  treasurer  '1  he 
Siegfried  Company.  The  other  mem¬ 
bers  of  tl:e  committee  are:  W.  R.  Hine, 
vice-presiilent  of  Frank  Seaman,  Inc., 
and  H.  E.  L.san,  president  of  11.  E.  Le- 
>an  .Advertising  .Agency. 

Mr.  Johns,  the  chairman,  became  con¬ 
nected  with  the  Batten  .Agency  twenty 
years  ago,  soon  after  grailuating  from 
College,  and  has  risen  to  his  present  po¬ 
sition  of  vice-president  solely  through 
hard  work,  and  his  adaptability  to  the 
advertising  business.  He  possesses  a 
forcible  nature,  understands  the  ins  and 
outs  of  the  varied  forms  of  publicity 
and  has  many  friends  both  in  and  out 
of  the  ad  tield 

'I'he  oliject  of  tlie  association  is  to 
promote  good  advertising  and  to  co¬ 
operate  with  other  organizations  to  that 

. 

Fifty-oile  out  of  Cl  Ne>^•  York  agents 
doing  a  national  business.  tfCe  identified 
with  it,  and  it  is  believed’  that  when 
the  first  annual  meeting  is  held  at  the 
.Aldine  Club  on  May  18  the  new  body- 
will  be  still  more  thoroughly  representa¬ 
tive  of  New  York  agencies  as  a  whole. 
The  spirit  shown  at  the  several  meetings 
already  held  augurs  well  for  the  success 
of  this  important  undertaking,  which  is 
expected  to  do  much  to  standardize  con¬ 
ditions  in  the  agency  field. 


ADVICE  TO  MAYOR  GAYNOR. 


Writer  TelU  Him  to  Appoint  More 
Newspaper  Men  to  Office. 

.At  the  annual  dinner  of  the  Civil 
Service  Reform  .Association  on  Wednes¬ 
day  evening.  Mayor  Gaynor,  in  speaking 
of  his  appointment  of  James  Creelman, 
the  newspaper  correspondent  and  maga¬ 
zine  writer,  as  head  of  the  Municipal 
Civil  Service  Commission  said : 

“I  received  a  letter  recently  in  which 
the  writer  congratulated  me  on  appoint¬ 
ing  Mr.  Creelman  and  advised  me  to 
keep  on  appointing  newspaper  writers. 
He  advised  me  to  discharge  all  heads  of 
departments  and  appoint  newsaper  men 
so  that  those  on  the  outside  could  at¬ 
tack  those  on  the  inside  and  thus  have 
a  case  of  dog  eat  dog. 

"If  I  did  this  I  dare  say  the  news¬ 
papers  would  pitch  into  them  just  as 
hard  as  they  pitch  into  me.  I  have  no¬ 
ticed  that  it  was  during  the  periods  of 
my  life  when  I  tried  to  do  good  things 
that  I  received  the  greatest  opposition 
and  abuse.  But  I  had  fortitude  enough 
to  keep  my  head  down  and  go  right  on 
doing  the  work,  getting  along  without 
them  as  best  I  could.  I  am  going  to 
keep  right  on  doing  the  same  thing  un¬ 
til  my  term  is  up. 


Paper  Makers  to  Fight  Reciprocity. 

L.  D.  Post,  of  New  York,  publisher 
of  the  Paper  Mill,  visited  Dayton,  O., 
last  week,  to  confer  with  paper  manu¬ 
facturers  of  that  city  and  the  neighbor¬ 
ing  territory  with  a  view  of  seeking 
their  corporation  in  organizing  opposi¬ 
tion  to  the  Canadian  reciprocity 
measure.  It  is  reported  that  Mr.  Post 
succeeded  in  securing  the  support  of 
several  of  the  paper  makers. 


WASHINGTON  NEWS 

(Special  Correspondence.) 

W.vsHiNGTox,  D.  C.,  May  11.— .Arthur 
Krock,  correspondent  of  the  Louisville 
Times,  one  of  the  ablest  of  the  younger 
contingent  in  the  press  galleries,  has 
succeeded  Col.  O.  O.  Stealey,  who  re¬ 
cently  retired,  as  the  Washington  rep- 
resenta  ive  of  the  Courier-Journal. 

Jefferson  Brown,  of  the  New  A’ork 
Sun,  has  returned  from  his  wedding  trip 
and  is  back  at  the  White  House  for  that 
paper. 

Harwood  Hill,  a  newspaper  editor  of 
Louisville,  Ky.,  has  spent  the  past  few 
days  in  this  city. 

Frank  Knox,  owner  of  the  Sault  Ste. 
Marie  (Mich.)  Evening  News,  has  been 
appointed  by  the  President  as  a  mem¬ 
ber  of  the  Board  of  Indian  Commis¬ 
sioners  to  succeed  Joseph  T.  Jacobs  on 
that  body.  Mr.  Knox  is  chairman  of 
the  Republican  State  Central  Committee 
of  Michigan,  and  was  one  of  Roose¬ 
velt’s  Rough  Riders  in  1898. 

James  S.  Henry,  for  many  years  cor¬ 
respondent  of  the  Philadelphia  Press, 
is  receiving  congratulations  on  the  ap¬ 
pearance  of  the  new  Congressional  Di¬ 
rectory  for  the  extra  session,  of  which 
he  had  charge.  It  is  the  most  artistic 
directory  Congress  has  ever  issued,  and 
its  typographical  embellishments  would 
do  credit  to  a  modern  magazine. 

The  .American  Federation  of  Labor  is 
issuing  a  weekly  news  letter  to  keep 
labor  interests  informed  of  what  is 
going  on  in  the  organization. 

Guy  Mason,  of  the  New  York  World, 
has  been  writing  the  specials  for  that 
paper  on  the  Washington  side  of  the 
.McNamara  dynamiting  case. 

Henry  Hall,  of  the  World,  who  cam¬ 
paigned  the  Panama  Canal  libel  case 
tor  his  paper,  has  become  a  fixture 
among  the  Washington  correspondents, 
and  has  been  spending  much  of  his  time 
around  the  State,  War  and  Navy  De¬ 
partments. 

PRESS  AGAINST  MORALS ! 


Newspapers  Opposed  to  Everything 
Good,  Says  Mayor  of  Philadelphia. 

"The  newspapers  are  a  combination 
against  trade,  morals  and  everything 
else,”  said  Mayor  Reyburn  of  Philadel¬ 
phia  in  the  course  of  an  address  at 
Schuetzen  Park,  Olney,  last  week. 

“That  they  are  losing  the  power  which 
they  once  wielded  is  evidenced  by  the 
fact  that  only  a  few  days  ago  a  man 
was  elected  Mayor  of  Baltimore  who 
was  opposed  by  the  newspapers.  It  was 
tliis  opposition  which  resulted  in  his 
election,  for  the  people  understood  the 
meanness  of  their  contentions  and  pre¬ 
tentions. 

"The  newspapers  are  advocating  the 
passage  of  the  reciprocity  bill  simply 
liecause  it  will  admit  wood  pulp  into 
this  country  free  of  duty.” 


THE  BEST  MONTH  IN 
ADVERTISING 

In  April,  The  New  York  Times  printed 
2738  columns  of  advertising— a  greater 
volume  than  ever  before  in  aoy  single 
month  in  its  history,  and  a  greater  quantity 
of  high  class  advertising  than  ever  before 
printed  in  an  American  newspaper  in  a 
similar  period. 

The  New  York  Times  daily  excludes 
columns  of  advertisements  because  of 
their  objectionable  or  doubtful  character. 


■  -I 
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BACK  TO  GOD’S  LAW. 

newspapers  must  return  to 

CHRIST  AND  THE  TEN  COM- 
MANDMENTS. 

Bifhop  McFall  Diacourses  on  the  Mia-  | 
aion  of  the  Preaa  and  Saya  High 
Moral  Standard  la  Required — Enu-  | 
meratea  Defecta  of  Newapapers  and  j 
Suggeata  a  Remedy — Four  Rulea  i 
for  Guidance  of  Newapaper  Men.  | 

1  he  tenth  anniversary  of  the  institu¬ 
tion  of  the  morning  newspaper  men  and 
night  workers'  mass,  which  was  cele¬ 
brated  in  St.  Patrick's  Cathedral  at  2;4o 
o'clock  Sunday  morning,  was  made  the 
occasion  of  an  interesting  discourse  on 
"■<  he  .\merican  Daily  Newspaper:  Its 
.Mission,  Its  Defects  and  Their  Rem¬ 
edy.”  by  Bishop  James  McFall,  head 
of  the  Catholic  Diocese  of  Trenton, 
.N.  J. 

“The  newspaper  obtains  facts,  reflects 
public  opinion  and  advertises,”  he  said. 
"It  has  a  high  and  noble  mission.  It  is 
a  great  and  powerful  educator  and 
should  endeavor  to  lead  public  opinion, 
not  forgetting  that  all  successful  leader¬ 
ship  implies  a  prudent,  judicious  follow¬ 
ing.  If  the  newspaper  soars  too  high 
above  the  public  mind  its  power  to  influ¬ 
ence  is  nullified.  It  must  be  above  the 
people,  yet  it  must  reach  down  to  their 
level  in  order  to  elevate  and  educate 
them. 

"In  all  of  its  various  functions  the 
newspaper  must  be  controlled  by  the 
laws  of  morality.  It  is  no  more  allow- 
'.able  for  the  newspapers  to  transgress 
the  Ten  Commandments  than  it  is  for 
the  individual ;  every  human  being, 
whether  operating  in  an  individual  or  a 
corporate  capacity,  is  always  subject  to 
the  laws  of  God. 

DEFKITS  OF  NEWSP.»  VERS. 

"What  are  the  defects  of  newspapers? 
They  are  to  be  found  in  the  character 
of  the  news,  in  the  manner  of  gathering 
it,  in  its  presentation,  in  misleading  or 
malicious  comment  thereon,  and  in  un¬ 
scrupulous,  deceptive,  or  salacious  ad¬ 
vertisements.  .\fter  an  extensive  study 
of  my  subject,  it  gives  me  very  great 
pleasure  to  state  publicly  that  I  have 
reached  the  conclusion  that  there  are 
many  .American  newspapers  and  news¬ 
papermen  striving  to  observe  a  high 
moral  standard  in  their  publications.  In 
the  midst  of  so  many  temptations,  in- 

lUwcxmsin. 

i«  conceded  to  be  the  most 
thorough  HOME  paper  in 
the  State.  This,  together 
with  the  fact  that  its  aver¬ 
age  daily  circulation  is 
over 

43,000 

makes  it  the  most  necessary 
medium  to  use  in  Milwau¬ 
kee.  There  is  no  waste  to 
Evening  Wisconsin  circula¬ 
tion.  Every  copy  goes  di¬ 
rect  into  the  HOME  of  a 
buyer. 

Risid  examination  of  circulation  com¬ 
pleted  br  the  Aaaociation  of  American 
Advartiaera,  Oct.  3.  1910. 

JOHN  W.  CAMPSIE.  Boilacti  Maaatar. 

CHAS.  H.  EDDY,  Foreign  Repreaentative. 
New  Yorlt  Office.  1  Madison  Ave. 

Chicago  Office;  150  Michigan  Ave. 

(Robt.  J.  Virtue,  Mgr.) 


1  BELIEVES  IN  RECIPROCITY, 


COL.  ROBERT  EWING, 

PUBLISHER  OF  THE  NEW  ORLEANS  DAILY  ST.VTES  AND  THE  SHREVEPORT  (LA.)  TIMES. 


ARRAIGNS  THE  NEWSPAPERS. 


Col.  Ewing  Saya  That  if  Adopted  the 

Whole  Country  Will  be  Benefited. 

Col.  Robert  Ewing,  president  of  the 
New  Orleans  D.iily,  States  Publishing 
Company  and  of  the  Shreveport  (La.) 
Times,  and  member  of  the  National 
Democratic  Committee  from  Louisiana, 
has  returned  to  New  York  from 
a  trip  to  Nova  Scotia,  on  his  way  home. 

;  Col.  Ewing  attended  the  .American 
Newspaper  Publishers'  convention  last 
month,  and  at  its  close  left  immediately 
for  the  land  of  the  blue  noses. 

The  Colonel,  who  was  seen  by  a  rep¬ 
resentative  of  The  Editor  .and  Pup.- 
i.iSHER  previous  to  his  departure  for  the 
.South,  is,  naturally,  enthusiastic  about 
the  newspaper  properties  which  he  con¬ 
trols. 

"The  New  Orleans  States  was  found¬ 
ed  by  Major  Henry  J.  Hearsey,  the  un¬ 
disputed  white  supremacy  leader  in 
Louisiana  during  reconstruction  days. 
He  was  a  fearless,  forceful  and  brilliant 
writer,  and  in  influence  in  the  South, 
was  often  classed  with  Henry  Watter- 
son. 

“When,  upon  his  death,  I  succeeded 
him  as  publisher  I  determined  to  main¬ 
tain  the  policies  he  had  adopted. 

“While  the  Daily  States  is  published 
in  the  heart  of  the  sugar  and  rice  dis¬ 
trict  of  Louisiana  we  preach  the  true 
democratic  doctrines  of  a  tariff  for  rev¬ 
enue  only. 

“Business  is  pretty  fair  in  both  New 
Orleans  and  Shreveport.  In  our  section 
by  diversification  we  are  raising  larger 
and  better  crops  than  ever  before  and 
our  people  have  more  money  to  spend 
on  the  necessities  and  luxuries  of  life. 
Our  advertising  shows  a  healthy  growth 
and  the  circulations  of  both  of  my  pub¬ 
lications  are  constantly  increasing. 

“I  am  a  stanch  supporter  of  Cana¬ 
dian  reciprocity,  and  believe  that  if  it  is 
adopted  the  whole  country  will  be  bene¬ 
fited.” 


viting  them  to  swerve  from  the  straight  ARR/ 
and  narow  path,  these  papers  and  the 
men  connected  with  them  certainly  dc-  Ex-Gov 
serve  the  highest  commendation.  The  Axte 
individual  in  any  walk  of  life  is  never  ' 
found  perfect,  and  as  corporations  art  , 
made  up  of  individuals,  they  will  be  in-  '’y  hill 


-Gov.  Strange  Calli  PublUhert* 
Association  Most  Vicious  Trust. 


New  Evening  Paper  for  Battle  Creek. 

A  new  evening  paper,  the  Evening 
News,  has  been  launched  at  Battle 
Creek.  Mich.,  by  C.  W.  Post,  the  break¬ 
fast  food  manufacturer,  and  owner  of 
the  Battle  Creek  Enquirer. 


found  perfect,  and  as  corporations  art,  Wednesdays  hearing  on  the  reciproc-  ^  M 

made  up  of  individuals,  they  will  be  in-  '’y  hill  was  marked  by  a  hitter  arraign-  *'  m  '  vt  i.  ■{’  t 

dined  to  similar  defects.  The  most  that  ment  of  newspapers  of  the  country,  ‘  ,  ,.*^1'®' *' 

we  can  reasonably  expect  of  our  news-  "hen  former  Governor  John  Strange  of  C-eorpe  M.  Bradt  publisher  of  the  Ha- 

papers  is  that  they  will  strive  after  per-  Missouri,  introduced  as  representing  the  'ana  lost,  the  only  American  new^aper 

fection.  wrapping  paper  manufacturers  of  Wis-  Luba,  died  m  Chattanooga,  Tenn., 

CERTAIN  I.APER.S  INCENTIVE  TO  CRIME.  | ‘^on^in.  pauscd  ill  his  criticism  of  the  «eek. 

^  .  .1  .  .1  measure  to  attack  the  .American  News- 

It  IS  true,  of  course,  that  there  ar.- '  d  ui-  t.  •  \  i.-  1  u 

,  ,  i  ,  .1  paper  Publishers  .Association,  which  he 

some  bad  newspapers ;  they  have  a  most  ,  ,  .  ,  ..  <■  .  •  ■  .  . 

,  r  1  ■  J  ^  »  characterized  as  the  most  vicious  trust 

baneful  influence  upon  societv.  .Among  •  1  • »  tt  •  1  /-  u 

.■  .  ,  J  ,  •  .-in  the  worln.  He  said  Congress  would 

these  It  must  be  admitted  are  some  ol  ^  ^  .  ■  1  •  .u 

.  J  -I-  T.  •  .  .  "<>t  he  in  session  to-tiav  coii,=idermg  the 

our  great  dailies.  It  is  no  overstate  , ...  ,  r  ...  v.. 

„  .  ^  .u  *  u  •  1  •  hill  >f  It  had  not  been  for  this  combma- 

ment  to  say  that  their  sole  motive  is  .  ^  j  .. 

commercial  gain.  They  publish  stiisa-  . 

tinn.l  occupics  an  exalted 


baneful  influence  upon  society.  .Among 
these  it  must  be  admitted  are  some  of 
our  great  dailies.  It  is  no  overstate 
ment  to  say  that  their  sole  motive  is 
commercial  gain.  They  publish  sensa¬ 
tional  news;  pander  to  the  morbid  de¬ 


sire  of  reading  the  demoralizing  details  Position  listens  to  such  demands  for 
of  divorce,  impurity,  suicide,  murder,  fear  of  failure  of  re-elec  ton  rather  than 
and  theft;  exaggerate  the  luxury  and  consider  the  welfare  of  liis  nation  it  is 
the  extravagance  of  the  rich,  as 'veil  as  ^  exclaimed  Why 

the  privations  and  the  misery  of  the  should  the  Secretary  of  State  be  mflu- 
poor;  excite  the  classes  against  the  i  enced  to  become  an  auxiliary  to  the 

masses,  and  ridicule  and  sneer  at  con-  purchasinjf  department  of  the  newspaper 
stituted  authority,  wdietlirr  in  the  legisla  |  tc"*!  of  ihc  country?  he  a-sked. 
live,  judicial,  or  executive  branches  of  '  .  ~Z  ~  7  _ 

State  and  National  Government.  To  Evening  Paper  for  Athens,  Ga. 
judge  from  their  flaming  headlines  this  j  A  company  has  been  organized  with  a 

world  of  ours  is  a  seething  volcano  of  i  capital  stock  of  $‘25.fK)0  to  publish  an 

iniquity.  They  are  an  incentive  to  afternoon  paper  in  .Athens.  Ga.  The 
crime.  new  daily  will  be  called  the  Athens 

“It  is  a  dreadful  thing  to  lower  the  Tribune, 
standard  of  religion  and  morality  in  the 

community,  for  when  men  lose  faith  in  Inland  Herald  Suspends. 

God  they  despise  His  commandments.  The  Spokane  (Wash.)  Inland  Herald 
Convince  men  that  this  transitory  life  is  has  suspended  publication.  It  is  rumored 
bounded  only  by  an  eternal  sleep;  that  that  arrangements  are  being  made  for 
(Continued  on  l>age  6.)  i  its  continued  publication. 


How  die  Big  Stores  of  Philadelphia 
Sell  Things  to  Germans 

It’s  interesting  to  know  tbst  the  great 
department  stores  of  Wanamaker,  Gim- 
bel  Bros.,  Strawbridge  &  Oothier,  Snel- 
lenburg’s  and  Lit  Bros,  use  over  two 
million  lines  a  year  to  tell  their  mer¬ 
chandise  stories  m  the 

German  Gazette 

The  Leading  German  paper  in  s  city 
with  80,000  German  homes.  This  paper 
carries  the  advertising  of  all  the  pro¬ 
gressive  houses.  The 

Evening  Democrat 
Sunday  Gaielte  Weekly  Gaictte 
Also  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiser.  The 
German  Gazette  stands  second  among 
the  morning  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
of  displav  advertising  printed  in  each  of 
the  Philadelphia  morning  newspapers 
from  March  1  to  March  81,  1911; 

First  Newspaper .  404,495  Lines 

GAZBTTB  . 382.119  “ 

Third  Newspaper .  848,740  ** 

Fourth  Newspaper .  289,806  “ 

Fifth  Newapaper .  857,790  “ 

Sixth  Newspaper .  896.950  “ 

The  German  Gazette  Pobydiig  Co. 

PHILADELPHIA 
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NEW  PRESS  DEVICE  | 

DESIGNED  TO  REDUCE  LOSS  OF 
TIME  WHEN  PAPER  WEB 
BREAKS. 

Now  in  Practical  Use  in  Brooklyn 
Eagle  Office,  Where  It  Is  Said  to 
Give  Satisfaction — Prevents  Paper 
from  Clogging  Up  the  Machine  and 
Making  Further  Trouble — What  a 
Recent  Test  Showed. 

While  tlicre  is  probably  less  profanity 
heard  in  a  daily  newspaper  office  than  in 
many  other  establishments  there  are  oc¬ 
casions  when  employees  lose  their  tem- 
jiers  and  use  words  that  are  not  re¬ 
garded  with  favor  in  polite  society. 
Things  will  sometimes  go  wrong  in  spite 
of  every  precaution  and  then  the  flood 
gates  of  speech  are  Apt  to  be  lifted  to 
their  full  height. 

With  all  due  respect  to  "up-stairs,” 
the  men  “down-stairs”  have  the  most 
troubles  to  contend  with.  Machinery 
will  get  out  of  order  .at  inopportune  mo¬ 
ments,  webs  of  paper  will  break,  type 
metal  will  refuse  to  act  as  it  ought,  and 
delivery  wagons  and  automobiles  will 
come  to  grief. 

WHEN  PRESSMEN  GET  .M.VP. 

But  of  all  these  annoying  mishaps, 
one  of  the  most  e.xasperating  is  the 
breaking  of  a  wib  of  paper  as  it  is  go¬ 
ing  through  the  press  when  a  news 
edition  is  being  run  off,  for  it  means  a 
delay  of  from  o  to  15  minutes  at  a  time 
when  the  loss  of  a  few  minutes  means 
failure  to  catch  the  mails  or  gives 
rivals  an  advantage  in  getting  on  the 
street. 

Press  builders  have  used  their  in¬ 
genuity  in  trying  to  reduce  the  possibili¬ 
ties  of  breakage  to  the  lowest  point,  but 
have  not  succeeded  in  entirely  eliminating 
them.  The  best  made  paper  sometimes 
contains  weak  spots  that  will  break 
under  the  tension  of  going  through  the 
printing  machine.  When  an  accident  of 
this  kind  happens  the  paiK'r  winds  itself 
around  the  cylinders,  packs  itself  be¬ 
tween  rollers  and  clogs  the  press  in 
many  places.  One  of  the  strong  points 
in  favor  of  the  Duplex  Rotary  is  that 
when  the  web  breaks  the  machine  clears 
itself  of  paper. 

DEVICE  TO  .VVOIl)  TROUIILE. 

In  order  to  reduce  the  <lclay  occa¬ 
sioned  by  the  snapping  of  the  paper  a 
press  attachment  has  recently  been 
placed  on  the  market  that  promises  re¬ 
lief.  It  is  called  the  Walkup  .Automatic 
Web  Cutter  and  Press  Stop.  The 
Brooklyn  Eagle,  with  its  usual  enter¬ 
prise  in  adopting  practical  mechanical 
improvements,  has  installed  one  of  these 
attachments,  and  is,  we  are  informed, 
pleased  with  the  work  it  does. 

The  new  machine  automatically  de¬ 
tects  a  break  in  the  running  web  on  the 
instant,  cuts  the  sheet  off  short  and 
stops  the  press.  No  more  will  the  press¬ 
men  need  to  worry  over  the  possibility 


.\re  you  using  an  up.to-date  service  of  i 

NEWS  PHOTOGRAPHS  i 

We  can  serve  you  more  promptly,  and  ! 
with  a  wider  ringc  of  fubjects,  than  any 
other  service.  We  cover,  up  to  the  minute. 

General  News,  Sports, 
Foreign— Evenihing  I 

that  is  worth  illustrating,  either  in  news¬ 
paper  or  magazine.  For  particulars  and  | 
samples  write  to  | 

international  News  Service 

iOO  William  St.,  New  Yort  City.  : 

(Please  mention  this  paper.) 


of  a  broken  frame  or  a  press  completely 
"snowed  up." 

The  scheme  of  operation  is  not  very 
'  difficult  to  comprehend.  Mechanical  lin- 
j  gers  which  ride  at  the  top  of  the  ma- 
!  chine  detect  the  break  as  soon  as  it  ap- 
I  pears.  While  riding  on  the  web  they 
I  break  the  circuit  to  a  solonoid  operating 
j  the  "web  cutter,”  and  when  the  paper 
•  lireaks,  or  sags,  the  fingers  drop  by  their 
;  own  weight,  making  a  circuit  which 
1  breaks,  or  says,  the  fingers  drop  by  their 
operates  the  cutter,  which  is  a  steel 
i  bar  armed  with  a  row  of  teeth.  Wlien 
the  fingers  fall  above,  the  cutter  rises 
below,  and  the  paper  is  .severed  in  a 
trice. 

I*R.\tTIC.\L  TEST. 

A  reiiresentative  of  The  Editor  .\nii 
PuiiLisHEK,  who  visited  the  Eagle  presf- 
room  to  see  how  the  attachment  works, 
was  told  that  a  test  of  its  efficiency  had 
recently  been  made  while  one  of  the 
presses  was  running  at  full  speed.  When 
the  press  had  attained  350  revolutions 
a  minute  the  paper  was  purposely 
broken  and  the  device  was  allowed  to 
operate.  The  break  was  detected,  and 
the  web  cut,  allowing  only  7  feet  of 
paper  to  run  into  the  press ;  in  other 
words,  the  device  automatically  detected 
the  break  and  severed  the  web  in  one- 
eighth  of  a  second. 

The  device  was  then  disconnected,  the 
press  again  started  at  full  speed  and  the 
old  method  of  stoping  the  press  by  hand 
was  tried.  'The  man  knew  the  break  was 
to  occur,  was  standing  near  the  push¬ 
buttons  which  controls  the  press,  and 
was  prepared  to  throw  off  the  power 
when  the  signal  was  given.  This  was 
dene,  and  it  was  found  that  even  under 
ideal  conditions  the  man  could  not  de¬ 
tect  the  break  and  operate  the  control¬ 
ling  mechanism  before  80  feet  of  paper 
had  run  into  the  press.  So,  stopped  as 
quickly  as  it  was  possible  to  stop  the 
press  under  the  old  condition,  there  was 
a  saving  of  73  feet  of  paper,  not  to 
speak  of  the  saving  in  time. 


HANDLING  THE  EXCHANGES. 


I  Brooklyn  Eagle’s  Plan  for  Keeping 
Track  of  Their  Contents. 

The  Br<H)klyn  Eagle  receives  as  ex¬ 
changes  or  by  purchase  a  large  num¬ 
ber  of  newspapers,  magazines  and  other 
periodicals,  each  of  which  is  examined 
by  some  niemher  of  the  staff.  In  order 
to  keep  track  of  them  and  avoid  any 
mistakes,  a  booklet  has  been  issued  con¬ 
taining  the  name  of  every  publication, 
by  whom  it  is  reccivetl.  ami  by  whom  it 
is  read,  copies  of  which  have  been  given 
to  the  members  of  the  staff. 

The  printed  list  is  pr.'ceded  by  this 
note : 

.VII  piiltlieiitions  slniiibl  bo  rend  with 
roforonoo  to  the  roiiuir»‘ni“nts  of  every 
ilepertinent.  Tips  for  news  and  news 
.speciiils  must  go  to  the  City  Editor. 
Suggestions  for  Sunday  features  should 
!«■  given  fo  the  Siindav  editor.  Material 
suitable  for  use  bv  the  SiKtrling.  the 
Kiiintiei  il  and  the  ('liildn-n’s  departments 
.sliould  lie  sent  to  the  heads  of  those  de¬ 
partments.  .Vdvertisiug  suggestions 
slioiihl  go  (o  Mr.  Kutterwortb.  Bio- 
grapbi.al  sketelies  and  pictures  available 
for  ri'fermiee  purposes  should  be  given 
to  .Mr.  Iteiiauld.  .Material  available  for 
renrintiiig  sliould  be  headed  and  sub¬ 
mitted  to  .Mr.  Rockwell.  .Yo  reprint  for 
ipittriil  purpoftH  kIiohIiI  li"  neni  to  the 
roinpimii'o  iih.iii  lip  iinp  one  except  Mr. 
t{o<  k  in  II. 

Candidates  Bloom  in  the  Spring. 

Advertising  men  are  already  discus¬ 
sing  candidates  for  the  presidency  of 
the  Association  of  .Advertising  Clubs 
of  .America,  which  holds  its  annual 
convention  to  be  held  in  Boston  in 
August.  One  of  those  proposed  for 
the  office  is  I.  H.  Sawyer,  now  presi¬ 
dent  of  the  St.  Louis  .Advertising 
Men’s  League. 


STUDENTS  GET  OUT  AN  EXTRA 


Containing  Report  of  Team  Debate 
Two  Minutes  After  Finish. 

The  students  of  the  New  York  Uni¬ 
versity  School  of  Journalism  pulled  off 
a  stunt  Saturday  night  that  showed 
quite  conclusively  that  they  have  grasped 
at  least  one  essential  principle  of  up-to- 
date  newspaper  making,  namely,  the  im¬ 
portance  of  speed  in  getting  news  before 
the  public. 

-A  debate  betwe.'ii  teams  from  the 
L'niversity  of  Pennsylvania  and  the  New 
York  l'niversity  was  held  at  the  lat¬ 
ter  institution  that  evening.  Two 
minutes  after  the  committee  had 
awarded  the  decision  to  the  New  York 
University  team  a  two-page  extra  edi¬ 
tion  of  the  .Aerogram  was  on  sale  in  the 
hall  containing  a  full  report  of  the  de¬ 
bate  and  the  decision. 

The  headlines  read  as  follows : 

NEW  YORK  UNIVERSITY 

li)EFEATS  PENNSYLVANIA. 


Wins  Close  Decision  in  Debate  on  Pop¬ 
ular  Senatorial  Election. 


CO.M  MERGE  TEAM  UPHOLDS  NEGATIVE. 

Quakers  Prove  Strong  Speakers,  but 
-Are  Overwhelmed  in  .Argument. 


While  the  debate  was  in  progress  the 
student  reporters  wrote  a  running  ac¬ 
count,  which  was  sent  down  in  “takes” 
to  operators,  who  set  up  the  type  for 
running  off  on  a  cylinder  reproducing 
machine.  The  last  speaker  got  only  two 
lines  and  a  paragraph  of  introduction 
giving  the  result  was  written  hastily. 
The  headlines  were  so  arranged  that 
they  could  be  shifted  quickly,  according 
to  which  way  the  decision  went.  .A  few 
typographical  erors  crept  in.  which 
would  probably  have  been  eliminated  by 
student  proofreaders  if  it  had  not  been 
necessary  to  rush  out  the  edition  before  j 
the  audience  got  away.  | 


LECTURED  TO  ITALIANS. 


New  York  Newepaper  Man.  of  Eng¬ 
lish  Birth,  Teaches  Italian  Ideals. 

Chevalier  .Arthur  Benington,  of  the 
New  York  World  Sunday  staff,  last  Sat¬ 
urday  evening  delivered  a  lecture  on  the 
"Ideal  of  the  Dante  .Alighieri  Society  in 
the  assembly  hall  of  Public  School  No. 
•Jl.  Mott  street.  New  York.  This  neigh- 
horhood  is  near  the  center  of  the  old 
Italian  district  of  New  York.  There 
were  several  hundred  present. 

Chevalier  Benington,  by  birth  an  Eng¬ 
lishman,  is  intimately  associated  with  the 
leading  propagandists  of  Italian  ideals 
in  .America.  He  is  a  master  of  the 
Italian  hnguage  and  conversant  with  all 
modern  Italian  literary  and  economic 
movements.  He  was  decorated  last  year 
hy  the  King  of  Italy  because  of  lits  ser¬ 
vices  to  the  Italian  people.  His  lecture 
of  last  Saturday  was  reproduced  in  full 
in  II  (iiornale  Italiano,  the  big  New  York- 
daily,  and  long  extracts  were  printed  in 
the  other  Italian  papers  of  the  metrop¬ 
olis. 


German  Correapondent  to  Continue. 

Miss  .Annie  V.  Raine,  daughter  of  the 
late  Edward  Raine,  owrer  and  publisher 
oi  the  Baltimore  German  Correspond¬ 
ent,  has  decided  to  continue  the  publi¬ 
cation.  in  the  name  of  Edward  Raine. 
Miss  Raine  has  placed  the  management 
of  the  paper  in  the  hands  of  Evan  A. 
Heinz,  business  manager  of  the  paper 
for  many  years. 


Every  newspaper  should  commend  the 
right  and  attack  evil  without  compunc¬ 
tion. 


ONCE  RAN  AMATEUR  PAPERS. 


Fossil  Club  Members  Talk  Over  Old 
Times  at  Annual  Dinner. 

The  old  boys  who,  when  youngster.s. 
in(lulg..(l  in  amateur  journalism  some 
twenty  years  ago,  and  now  compose  the 
Fossil  Club,  held  their  annual  dinner  at 
the  Savoy  Hotel  on  Saturday  evening. 
There  were  eighty  of  them  in  all  who 
sat  around  the  tables  and  told  stories  of 
their  experiences  with  printer's  ink. 

Two  of  the  speakers  were  James  M. 
Beck,  the  corporation  lawyer,  who,  in 
his  youth  published  a  paper  in  Phila¬ 
delphia  called  the  Sphynx,  and  William 
'T.  Terhune,  who  now  runs  the  Shoe  & 
Leather  Reporter,  down  Boston  way.  Put 
years  ago  filled  a  corner  in  the  palace  of 
lame  as  the  "King  of  Amateur  Jour¬ 
nalism.” 

An  interesting  feature  of  the  occasion 
was  the  presence  of  three  boys,  who  are 
publishing  amateur  magazines  to-day 
One  of  these,  Glover  Shaw,  has  brought 
back  to  life  his  father’s  journal  of  twen¬ 
ty-five  years  ago,  “The  Boys  of  ’76.” 
The  others  were  Robert  Chandler  Kelley 
of  Dorchester,  Mass.,  whose  magazine  is 
known  as  “The  Coagent,”  and  Edward 
H.  Cole,  of  Somerville,  Mass.,  who  pub¬ 
lishes  “The  Bema.” 

-Among  others  who  attended  the  din¬ 
ner  were  Senator  James  F.  Da  Hamel, 
who  published  The  Southern  Star;  Carl 
Erique,  the  head  of  the  Brooklyn  Con¬ 
servatory  of  music  who  published  Our 
Own  Jounial  in  the  eighties;  Charles  H. 
Young,  former  president  of  the  Republi¬ 
can  Club,  and  also  former  president  of 
the  Fossil  Club,  who  published  The  Ex¬ 
celsior  in  1873-4,  The  Hearthside  Friend 
in  1875-6,  and  Our  Own  Journal  in 
1877-8-0  ;George  H.  Eernald  of  Florida 
whose  paper  was  The  Bay  State  Press; 
Moses  Grossman  and  J.  Heidel  Louden. 


DAILY  AD  CARTOONS. 

Thomas  Moore  Would  Introduce  In¬ 
novation  in  Advertisement*. 

"The  Value  of  Illustration  in  Adver¬ 
tising’’  was  discussed  before  the  mem¬ 
bers  of  the  .Advertising  Forum  of  the 
West  Side  Young  Men's  Christian  As¬ 
sociation  of  New  A’ork,  Monday  even¬ 
ing,  by  Thomas  H.  Moore,  advertising 
manager  for  the  Wanamaker  stores. 

“.An  illustration  in  an  advertisement.” 
said  Mr.  Moore,  “should  not  only  at¬ 
tract  the  eye  of  the  reader  and  make  a 
pleasant  impression  on  him,  but  it 
should  tell  a  story.  It  should  not  be 
merely  a  picture  of  an  article  to  be  sold, 
but  it  should  suggest  some  pleasant  idea 
in  connection  with  the  article.  .An  al¬ 
most  entirely  new  field  awaits  develop¬ 
ment  in  advertising.  .A  series  of  daily 
cartoons  could  tell  an  advertising  story. 
This  reverses  the  present  position  of 
the  cartoonist  and  demands  dignity  and 
propriety,  but  I  believe  it  can  be  done.” 


The  Bethlehem  (Pa.)  Printing  Co. 
has  begun  the  pulilication  of  the  I..ehigh 
Herald,  a  six-page  weekly. 
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ADVERTISING  FORCE. 

GUNNISON’S  SPIRITED  ADDRESS 
BEFORE  THE  ROCHESTER 
AD  CLUB. 

The  New»paper  the  Tongue  of  Mod¬ 
ern  Thought — Without  It  Civiliza¬ 
tion  Would  be  Dumb — Advertiters 
Po»ess  a  Great  Privilege  in  En¬ 
tering  Homes  of  the  People 
Through  the  Family  Newspaper. 


wise  and  as  able  and  as  efficient  as 
1  heodore  Roosevelt,  but  they  have  not 
been  as  well  advertised,  and  the  world 
does  not  rank  them  with  him.  W'e  would 
liave  known  little  about  Rowan  were  it 
not  for  this  masterpiece  and  classic, 
Message  to  Garcia.”  There  are  goods 
sold  all  over  the  world  because  of  the 
publicity  which  lias  been  given  to  them, 
and  yet  there  are  other  goods  superior 
in  tiual'.ty  which  are  limited  in  output 
because  they  have  not  back  of  them 
this  tremendous  force  which  we  call 
publicity  or  advertising. 

.Ml.NIlS  MfST  BE  ATTUNED. 


Probably  the  most  notable  of  all  the 
Rochester  (.\.  Y.)  Ad  Club's  dinners— 
and  there  have  been  many  of  them — 
took  place  at  the  Powers  Hotel,  May 
5,  when  050  of  the  leading  business  men 
of  the  city  were  present  to  listen  to  a 
number  of  distinguished  speakers.  The 
enthusiasm  developed  during  the  even¬ 
ing  was  remarkable  and  at  the  close  it 
was  agreed  by  all  that  it  had  been  a 
most  protitable  occasion. 

Robert  Frothingham,  advertising  man¬ 
ager  of  Ivverybody's,  talked  about  local 
advertising  conditions;  Henry  1).  Wil¬ 
son,  advertising  manager  of  the  Cos¬ 
mopolitan,  told  funny  stories  interspers¬ 
ed  with  chunks  of  practical  advertising 
experience;  and  Klbert  Hubbard,  who 
is  now  a  professional  ad  writer  as  well 
as  editor  and  lecturer,  gave  some  of  his 
views  on  publicity. 

Herbert  S.  (iunnison,  business  man¬ 
ager  of  the  Brooklyn  Fagle,  spoke  on 
■■'I'he  Force  of  .Advertising.”  His  ad¬ 
dress,  which  was  one  of  the  best  of 
the  evening  and  closely  held  the  at¬ 
tention  of  the  audience  to  the  very  end, 
was  in  part  as  follows: 

INFLUE.NCE  OF  PUBLICITY. 

I  am  conscious  that  the  more  I  study 
advertising  the  less  I  know  about  it, 
but  there  is  one  thing  I  do  know  and 
that  is  that  in  the  matter  of  publicity 
we  are  dealing  with  a  tremendous 
force.  If  you  have  not  stopped  to  ana¬ 
lyze  publicity,  you  do  not  realize  what 
a  great  influence  it  has  been  in  history 
and  itt  our  life  of  to-day.  An  idea  is 
sent  forth  from  one  human  mind  and 
it  is  taken  up  by  another  and  another 
until  it  is  appropriated  by  a  community, 
and  then  by  another  until  it  spreads 
around  the  world.  The  message  that 
is  wafted  abroad  may  be  one  of  truth 
or  one  of  falsity,  but  when  once  started 
it  goes  on  like  the  waves  and  thousands 
of  other  messages  may  be  necessary 
to  correct  the  misstatement  of  the  first 
one. 

Because  of  a  good  press  agent 
■Americo  Vespucio  received  the  honor 
that  was  due  to  Columbus.  There  are 
many  men  in  this  country  who  are  as 


IN  KANSAS 


K  There  ii  more  money  per  capita  to-day 
than  ever  before  in  the  State’s  history,  and 
Kansas  people  are  "good  spenders.”  The 

TopeKa 
Daily  Capital 

fuarantees  a  circulation  in  excess  of  8S,600. 
t  reaches  every  postoffice  in  Kansas,  and 
is  the  only  Kansas  daily  with  state-wide  cir¬ 
culation;  the  only  Topeka  daily  which 
gives  definite  circulation  statement. 


J.  C.  Pbblit,  Flatiron  Bldg.,  New  York  City 
ostm  E.  BaowM,  Hartford  Bldg.,  Chicago, 


VVe  know  little  about  the  .science  of 
wireless  telegraphy  and  yet  we  know 
what  can  be  accomplished  by  this 
wonderful  application  of  electricity. 
Last  winter  in  coming  from  Bermuda 
1  was  in  the  room  of  a  wireless  oper¬ 
ator,  when  a  message  was  sent  two 
hundred  miles  to  New  York,  then  trans¬ 
mitted  by  telephone  to  Brooklyn  and 
an  answer  sent  back — and  the  time  con¬ 
sumed  was  five  minutes.  If  the  instru¬ 
ments  in  New  York  or  at  other  stations 
had  not  been  in  tune  with  that  of  the 
sender,  the  message  would  have  dis¬ 
appeared  in  the  boundless  ether. 

To  my  mind  this  illustrates  the 
subtle  and  illusive  force  of  advertising. 
The  message  we  would  send  out  must 
have  proprr  instruments  to  give  it  pro¬ 
pulsion  and  direction  and  while  it  may 
be  picked  up  here  and  there,  if  it  is 
to  reach  those  for-  whom  it  is  intended, 
the  line  of  communication  must  reach  a 
mind  attuned  to  receive  the  message. 
You  may  say  this  is  a  fanciful  com¬ 
parison,  but  when  you  study  the  psy¬ 
chology  of  ideas  transmitted  from  one 
person  to  another  or  to  the  multitude, 
by  the  spoken  or  written  or  printed 
word  or  by  picture,  you  will  realize  how 
important  it  is  to  consider  advertising 
from  this  point  of  view. 

THE  AGE  OF  ADVERTISING. 

This  is  an  age  of  advertising.  \Vc 
cannot  do  business  successfully  with¬ 
out  it.  Recently  when  the  Chicago 
papers  stopped  publication  for  three 
days,  business  in  the  city  stores  was 
practically  at  a  standstill.  I  remember 
when  certain  large  establishments  in 
New  York  boasted  that  they  did  not  ad¬ 
vertise  or  said  that  a  satisfied  customer 
was  the  best  advertisement — Tiffan)-, 
Brokaw  Brothers  and  other  well  known 
houses  did  not  advertise,  but  they  do 
to-day,  and  so  does  every  large  con¬ 
cern.  In  those  days  the  merchant  sohl 
his  goods  over  the  counter  and  the  man¬ 
ufacturer  sent  out  his  salesmen,  but  to¬ 
day  people  buy  the  goods  which  they 
want  and  which  they  know  something 
about,  because  of  the  information  given 
by  the  advertisements. 

The  trusts  would  not  take  people  into 
their  confidence  until  recently.  It  was 
considered  by  the  magnates  that  it  was 
none  of  the  public’s  business,  but  they 
have  seen  a  light,  and  most  of  the  big 
corporations  are  large  advertisers.  The 
Brooklyn  Rapid  Transit  Co.  of  Brook¬ 
lyn  was  a  very  much  hated  corporation. 
Recently  it  has  sought  to  control  the 
subway  situation  in  New  York  and  be¬ 
cause  of  its  liberal  policy  of  advertis¬ 
ing  it  has  actually  won  public  approval. 

GET-RICH-QUICK  FRAUDS. 

There  is  an  immense  amount  of 
fraudulent  advertising  and  improper 
and  unclean  advertising,  for  which  the 
newspapers  are  largely  to  blame.  Men 
like  George  Graham  Rice  could  not 
exist  without  the  press  and  papers,  who 
knowingly  publish  the  announcements  ot 
frauds  and  get-rich-quick  enterprises, 
ought  to  be  censured  and  finally  elimi¬ 
nated  from  the  list  of  mediums  which 
the  respectable  and  honest  advertiser 
ought  to  use — for  the  advertiser  as  well 


as  the  individual  is  known  by  the  com¬ 
pany  he  keeps. 

I  am  often  impressed  with  the  fact 
th.Tt  the  merchant  or  manufacturer 
knows  less  about  advertising  than  any 
other  part  of  his  business.  He  has 
studied  his  business  thoroughly  in  every 
other  respect,  but  when  it  comes  to  the 
publicity  end.  he  either  turns  it  over 
to  agents  or  goes  into  it  himself  with 
a  self-conscious  knowledge  that  he 
knows  little  about  it. 

The  advertising  agent  is  usually  well 
equipped  to  give  good  advice  and  to 
properly  handle  an  advertising  cam¬ 
paign,  but  I  believe  if  he  is  to  do  his 
best  work  he  should  represent  the  ad¬ 
vertiser  and  not  the  paper  or  magazine. 

1  believe  also  that  the  agent  should  di¬ 
rect  or  work  in  conjunction-  with  the 
salesmen.  .-Xdvertising  and  selling  must 
go  together.  But  it  is  of  the  greatest 
importance  that  the  advertiser  himself 
should  have  a  more  intimate  knowledge 
of  this  .subject. 

LOC.VTE  PROSPECTIVE  BUYERS. 

We  hear  a  great  deal  these  days 
about  efficiency  and  reducing  the  cost  of 
manufacturing  and  of  selling  to  units, 
so  that  we  may  determine  exactly 
where  the  profit  is.  This  is  not  so  easy 
a  matter  when  applied  to  advertising. 
The  seed  planted  to-day  is  not  always 
ready  for  the  harvest  to-morrow.  All 
advertising  is  good  but  some  kinds  are 
better  than  others. 

I  should  say  to  my  young  friends 
that  they  must  first  know  all  about  the 
article  which  they  are  trying  to  sell  o- 
the  business  which  they  wish  to  pro¬ 
mote.  They  must  then  try  to  locate  the 
people  who  are  prospective  buyers.  In 
the  case  of  some  articles  the  whole 
world  can  be  appealed  to,  but  the 
world-wide  advertisers  are  few.  Hav¬ 
ing  d-termined  upon  the  class  of  people 
and  the  localities  in  which  they  live, 
then  try  to  determine  how  best  to 
reach  them. 

The  newspapers,  magazines,  certain 
billboards  and  street  railways  are  now- 
recognized  as  proper  mediums.  -All  are 
good — some  better  than  others — for 
certain  things.  A’ou  will  pardon  me  if 
I  speak  especially  of  the  newspapers. 
The  newspaper  is  the  tongue  of  modern 
thought — without  the  press,  civilization 
would  be  dumb.  The  .American  people 
are  the  greatest  newspaper  readers  in 
the  world.  There  is  hardly  an  intel¬ 
ligent  person  but  what  reads  at  least 
one  paper  a  day. 

A  GREAT  PRIVILEGE. 

The  advertiser  is  fortunate  in  having 
the  use  of  these  pages  which  carry  to 
the  people  the  news,  local  and  general — 
the  things  which  must  interest  them,  and 
side  by  side  the  announcement  of  his 
goods.  Advertisers  do  not  always  real¬ 
ize  what  a  great  privilege  it  is  to  be 
permitted  to  enter  the  homes  of  people 
by  means  of  the  family  newspaper,  and 
the  better  the  paper  and  the  higher  its 
character  and  standing  in  the  com¬ 
munity  the  greater  is  this  privilege. 

Having  selected  the  papers— and  there 
are  papers  that  are  specially  bought  for 
advertisements  as  well  as  for  news — 
the  next  important  thing  is  the  writ¬ 
ing  and  display  of  the  advertisement. 
The  truth  must  be  told.  The  extrava¬ 
gant  and  wild  statements  are  things  of 
the  past.  The  public  is  no  longer  fooled 
by  them. 

I  believe  in  the  simple  and  direct 
method  of  reaching  the  public,  rather 
than  striving  for  typographical  effect  or 
humorous  or  fantastic  suggestion,  or 
made  words  which  mean  nothing.  If 
you  can  find  a  word  like  “Kodak”  or 
“Uneeda,”  all  right,  but  most  of  the 
coined  words  are  silly.  Of  course,  we 
all  know  the  great  value  of  good  trade 
marks.  It  is  said  that  “Gold  Dust 


I  wins”  is  worth  $2tMH)o,ilOP.  I  could 
not  begin  to  say  what  “Kodak”  or 
“Uneeda”  is  worth.  I  know  that  Demas 
Barnes,  of  Brooklyn,  one  of  the  early 
successful  advertisers,  made  a  fortune 
out  of  “St.  ISGn  X,”  which  interpreted 
meant  that  he  started  business  in  IStiO 
with  ten  dollars  capital.  The  Texas 
editor  made  a  hit  by  referring  to  his 
wife  at  “Our  better  seven-eighths.” 
do.n’t  go  to  sleep. 

My  final  word  to  you  is  to  be  an 
optimist.  Help  your  neighborhood  and 
your  city  as  well  as  yourselves.  Boost 
your  town  and  in  doing  so  you  will 
make  friends  and  receive  a  fair  share 
of  the  best  kind  of  advertising,  the 
good  will  and  approval  of  the  people. 
Be  wide  awake,  don't  go  to  sleep.  Henry 
Ward  Beecher  was  once  asked  what  he 
did  when  he  discovered  that  a  parish¬ 
ioner  was  asleep  in  the  pew?  He  re¬ 
plied,  “My  sexton  has  instructions  when 
he  notices  any  one  asleep  to  come  up  in 
the  pulpit  and  wake  me  up.'’  When  you 
find  your  rivals  going  ahead,  wake  up 
and  do  some  more  advertising. 


AD  MANAGERS  TO  MEET. 


Members  of  National  Association 

Will  Gather  at  Buffalo  June  30. 

It  is  expected  that  more  than  100 
members  will  attend  the  semi-annual 
meeting  of  the  .-Association  of  National 
-Advertising  Managers  at  the  Hotel 
Statler,  Buffalo,  on  June  30. 

.As  customary  in  the  past  no  set  pro¬ 
gram  will  be  prepared  for  the  occasion. 
Reports  from  the  various  committees 
will  be  received  and  discussed  and  the 
annual  election  of  officers  held.  The 
sessions  will  be  given  entirely  over  to 
business  and  there  will  be  no  social 
features  in  connection  with  the  meeting. 

One  of  the  rules  of  the  organization 
is  that  the  delegates  shall  not  be  en¬ 
tertained  by  local  organizations  in  any 
way.  All  the  delegates  pay  their  own 
expenses  and  provide  their  own  enter¬ 
tainment. 

The  present  officers  of  the  association 
are :  Iv.  St.  Elmo  Lewis,  Burroughs 
.Adding  Machine  Co.,  Detroit,  Mich., 
president;  G.  H.  E.  Hawkins,  The  N. 
K.  Fairbanks  Co.,  Chicago,  vice-presi¬ 
dent,  and  H.  M.  Graves,  McCrum- 
Howell  Co.,  New  A'ork  City,  treasurer. 

Greatly  Enjoys  the  Paper. 

.  Martinsburg,  W.  Va.,  May  9,  1911. 
The  Editor  and  Publisher. 

Gentlemen — Enclosed  please  find  $1 
covering  renew-al  subscription  to  your 
magazine,  which  we  are  pleased  to  state 
we  greatly  enjoy. 

Very  truly  yours. 
Evening  Journal  Publishing  Co., 
By  Max  von  Schlegell,  Pres. 
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BACK  TO  GOD’S  LAW_ 

{Continued  from  page  3.) 

they  are  mere  creatures  of  a  few  years, 
and  what  will  restrain  them  in  the  pur 
suit  of  sensual  gratilication  ?  \V  hat  re¬ 
gard  will  they  have  for  the  rights  of 
their  fellow  men?  In  the  struggle  for 
existence  they  will  repudiate  all  law  and 
selfishness  will  reign  supreme.  One  of 
the  most  profound  truths  taught  by  his¬ 
tory  is  that  nations  are  founded  and 
perpetuated  on  religion  and  morality. 

PUBLIC  PREFERS  SANE  PRESS. 

“Some  newspapers  endeavor  to  justify 
themselves  by  saying  that  they  give  the 
people  what  tliey  want.  It  would  be 
difficult  to  find  a  more  untenable  asset 
tion.  The  men  engaged  in  the  publica¬ 
tion  of  newspapers  are  presumably 
much  above  the  average  in  intelligence, 
and  they  should,  therefore,  consider  it 
their  duty  to  elevate  rather  than  to  play 
on  the  depraved  passions  of  the  multi¬ 
tude  for  the  sake  of  financial  success. 
Moreover,  it  can  be  reasonably  main¬ 
tained  that  most  men  and  women  prefer 
a  clean,  sane  press.  The  mass  of  the 
people  are  not  seeking  the  trivial,  the 
vulgar  and  the  indecent. 

KEYNOTE  (  F  THE  iUTH  CENTURV. 

“What  is  the  remedy  for  the  defects 
of  the  daily  press?  Pope  Pius  X.,  when 
he  ascended  the  Papal  throne,  struck 
the  keynote  of  the  twentieth  century ; 
‘To  re-establish  all  things  in  Christ.’ 
Journalism,  too,  must  return  to  Christ 
and  to  the  Ten  Commandments.  This 
is  the  real  remedy  for  the  defects  of  the 
daily  newspaper. 

"It  has  been  suggested  that  a  remedy- 
might  be  found  in  drastic  legislation ; 
that  the  law  of  libel  should  be  made 
stricter.  Undoubtedly  the  press  is  just 
as  amenable  to  the  law  as  is  the  indi¬ 
vidual,  still  I  should  hesitate  to  recom¬ 
mend  the  enactment  of  severe  laws,  lest 
they  might  unduly  restrict  the  freedom 
of  the  press.  A  free  press  in  a  free 
country  is  a  necessity,  and  it  would, 
therefore,  be  deplorable  to  encroach 
upon  its  legitimate  freedom.  It  seems 
to  me  that  newspaper  men  should  get 
together  and  form  a  code  of  ethics,  sim¬ 
ilar  to  those  adopted  by  iihysicians  and 
lawyers,  and  bind  themselves  to  adhere 
to  them,  upon  their  honor  as  journalists. 

RULES  FOR  NEWSPAPER  CONDUCT. 

“.\n  experienced  newspaper  man  has 
suggested  that  ‘the  province  of  the  news¬ 
paper  is  the  collection  and  publication  of 
facts  which  are  necessarily  useful  or 
legitimately  interesting  to  the  public,  due 
regard  being  had  for  the  rights  of  all 
parties  concerned.’  Thence  are  deduced 
four  principal  rules  by  which  newspaper 
men  should  be  guided:  (1)  Publish  the 
truth  only.  (2)  All  the  truth-  that  is 
necessary,  neither  abridged  nor  exag- 
that  is  secondarily  useful  or  legitimately- 
interesting  without  the  invasion  of  pri¬ 
vate  or  public  rights.  (4)  Present  the 
truth  in  that  manner  which  will  most 
efficiently  and  accurately  convey  it  to 
the  public. 


r 


IN  CALIFORNIA 

there  are  two  papers  which 
stand  out  head  and  should¬ 
ers  above  the  other  evening 
papers.  They  are  the 

LOS  ANGELES  RECORD 

AND 

SAN  DIEGO  SUN 

They  guzu-antee  the  largest 
city  circulation  in  each  city. 


HEADS  LOUISVILLE  HERALD.  I  HOW  TO  INCREASE  BUSINESS. 


William  McKay  Appointed  General 
Manager  of  Southern  Daily. 

The  Louisville  (Ky.)  Herald  has  a 
new  general  manager  in  the  per.son  of 
\\  illiam  K.  .McKay,  a  well  known  and 
capable  newspaper  man  who  won  his 
spurs  in  the  Middle  West. 

W  hen  J.  C.  Shaffer,  owner  of  the 
Chicago  Post,  and  a  majority  stock¬ 
holder  in  the  Star  League,  purchased 
the  Herald,  .-August  1,  1}H»!1,  he  made  Mr. 
.McKay  its  managing  editor.  .At  that 
time  the  latter  was  city  editor  of  the 
Chicago  Post. 

Mr.  McKay  began  his  newspaper 
career  on  the  Dubuque  (la.)  Telegraph. 
Going  to  Chicago  in  18D4  he  became  a 
reporter  on  The  Mail  and  was  suc- 


WiLLiAM  McKay. 

cessively  assistant  city  editor  and  news 
editor  of  the  Times-Herald  during  a 
period  of  four  years,  and  managing 
editor  of  the  Detroit  Tribune  two  years. 

Mr.  McKay  then  went  to  Cleveland, 
O.,  where  he  remained  three  years  as 
managing  ditor  of  the  News,  and  then 
returned  to  Chicago  to  connect  himself 
with  the  Post.  His  many  friends  among 
the  newspaper  men  from  coast  to  coast 
will  rejoice  to  learn  that  “Billy”  McKay 
has  been  placed  in  entire  charge  of 
such  a  valuable  property  as  the  Louis¬ 
ville  Herald. 

Since  Mr.  J.  C.  Shaffer  purchased  the 
Louisville  Herald  its  growth  has  been 
remarkable.  1  he  editorial  department 
has  been  greatly  strengthened,  and  the 
circulation  has  almost  doubled  during 
the  last  fifteen  months.  Will  N.  Hudi- 
burg,  formerly  foreign  advertising  man¬ 
ager  of  the  Chattanooga  News,  and  later 
business  manager  of  the  Nashville 
.American,  during  the  time  Milton  .B. 
Ochs  was  its  publisher,  is  advertising 
manager  of  the  Herald.  The  Herald’s 
advertising  patronage  has  increased  30 
per  cent,  within  the  past  four  months. 


Celebrates  Fortieth  Birthday. 

The  Crown  Point  (Ind.)  Star  has 
Mitered  upon  its  fortieth  year.  Thirty- 
ine  years  of  the  time  it  has  been  under 
t.s  present  man.'igemcint.  In  this  connec¬ 
tion  the  editor  is  led  to  remark  that 
“while  we  are  still  in  the  ring  it  is  not 
expected  we  will  stay  thirty-one  years 
longer.  Comparatively  speaking,  the 
paper  during  its  life  has  grown  from  i 
an  acorn  to  an  oak  tree,  and  we  have  ■ 
nobody  to  thank  but  our  patrons  who  \ 
have  staved  with  us  all  these  vears.” 


Reed  Tells  the  Booksellers  to  Do 
General  Advertising. 

In  iliseifising  the  topic,  “How  to  In¬ 
crease  tile  Volume  of  Your  Book  Busi- 
nes.s,"  before  the  -Viiiericaii  Booksellers' 
.\s>ociatioii  at  their  annual  convention 
•11  New  York  this  week  F.  L.  Reed,  of 
the  Grosset  &  Dunlap  Co.,  expressed  his 
belief  that  by  advertising  not  alone  the 
virtues  of  any  one  biKik  but  of  books  in 
general  the  public  appetite  for  reading 
matter  could  be  appreciably  stimulated. 

“I  would  suggest,”  he  said,  “a  series 
of  educational  advertisements  to  be  run 
in  the  daily  papers,  telling  the  people 
how  much  enjoyment  there  is  to  be 
found  in  the  society  of  books,  what 
books  mean  to  the  home,  and  how  many 
phases  of  life  which  touch  upon  the  ex¬ 
perience  of  each  individual  are  depicted 
in  books.  I  would  like  to  say  right  now- 
in  this  connection  that  it  would  be  the 
liest  thing  possible  if  the  booksellers 
and  publishers  would  get  together, 
through  this  association,  and  ailvance 
ideas  as  to  how-  advertising  should  be 
•lone  in  the  magazines  and  newspapers, 
with  a  view-  to  making  reading  more 
popular,  thereby  creating  more  sales  for 
every  bookseller.” 


CITRUS  ADVERTISING  PAYS. 


California  Grower*  Find  Newspaper* 
Effect  Largest  Sales. 

The  organized  citrus  fruit  growers  of 
California  have  demonstrated  that  they 
can  sell  their  fruit  through  newspaper 
advertising.  Their  Chicago  offices  are 
sending  out  12,000  spoons  and  eighteen 
other  pieces  of  silver  daily  in  exchange 
for  wrappers  of  the  “Sunkist’’  brand  of 
oranges,  which  indicates  a  sale  of  as 
many  dozen  oranges. 

It  is  interesting  to  note  that  the  Fruit 
Growers’  Exchange  tried  the  experiment 
of  advertising  in  the  Boston  street  cars, 
but  as  they  did  not  get  satisfactory  re¬ 
sults  they  ordered  the  cards  taken 
down,  although  the  contract  had  some 
time  to  run,  and,  of  course,  had  to  be 
paid  for.  Then  they  put  advertisements 
in  the  newspapers,  and  the  next  day  the 
demand  for  “Sunkist”  fruit  was  felt  by 
the  dealers. 

The  success  of  the  advertising  cam¬ 
paign  has  been  so  great  that,  it  is  said, 
the  Elxchange  is  planning  to  increase  its 
appropriation  for  newspaper  advertising 
n<  xt  year. 


Women’s  Pres*  Association  Elects. 

The  annual  meeting  of  the  New  Eng¬ 
land  Women’s  Press  .Association  was 
held  at  the  Vendome.  Boston,  last  week. 
Mrs.  Bessie  Brown  Cobb,  president  of 
the  organization,  presided.  Officers  were 
elected  as  follow-s:  Mrs.  Ida  May 
Pierce,  president ;  Mrs.  Myra  B.  Lord 
and  Mrs.  Janet  McKenzie  Hill,  vice- 
presidents;  Mrs.  Inez  l£.  Fox,  recording 
secretary;  Miss  S.  Marie  Pickering,  cor¬ 
responding  secretary ;  Mrs.  Jessie  L. 
Leonard,  treasurer;  Mrs.  Alice  Turner 
Nye,  auditor;  Mrs.  Bessie  Brown  Cobb, 
executive  committee  three  years;  Mrs. 
M.  .A.  Moore,  Mrs.  C.  S.  DeRose,  Miss 
C.  .A.  Powell,  Mrs.  F.  W.  Gaskill,  Miss 
Floretta  Vining,  financial  committee; 
Mrs.  A.  T.  Nye.  chairman  nominating 
committee. 


WILL  INCORPORATE. 


Association  of  American  Advertisers 
Takes  Action  at  Special  Meeting 

Called  in  New  York.  Board  of 
Control  Greatly  Enlarged. 

Twenty-Nine  Present  at 
Meeting. 

.-Vt  a  s|>ecial  meeting  of  the  .Associa¬ 
tion  of  .American  -Advertisers,  held  at 
the  offices  of  the  association,  17  Battery- 
place,  New-  York,  Friday  of  last  w-eek, 
it  was  decided  to  incorporate  the  as¬ 
sociation  and  papers  to  that  end  have 
been  filed  at  .Albany.  Tw-enty-nine 
members  were  present. 

The  following  officers  and  board  of 
control  w-ere  elected :  Bert  M.  Moses, 
president ;  Walter  B.  Cherry,  first  vice- 
president  ;  E.  B.  Merritt,  second  vice- 
president;  G.  M.  McCampbell,  Jr.,  treas¬ 
urer,  and  L.  H.  Soule,  secretary. 

One  year — .A.  N.  Drake,  Booth’s 
Hyomei  Co.,  Buffalo,  N.  Y. ;  L.  C.  Mc- 
Chesney,  Nationl  Phonograph  Co., 
Orange,  N.  J. ;  I.  Clarke,  Scott  & 
Bowne,  Bloomfield,  N.  J. ;  H.  W.  Ford, 
Clialmers-Detroit  Motor  Co.,  Detroit, 
Mich.;  F.  H.  Gale,  General  Electric  Co., 
Schenectady,  N.  Y. ;  F'.  H.  Squier,  Pabst 
Brewing  Co.,  Milwaukee,  Wis. 

Two  years — W.  M.  Fairbanks,  J.  C. 
.Ayer  Co.,  Lowell,  Mass. ;  Harry  H. 
Good.  Carter  Medicine  Co.,  New  York; 
L.  R.  Greene,  Sherwin-Williams  Co., 
Cleveland,  O. ;  A.  D.  White,  Swift  & 
Co.,  Chicago,  111.;  E.  St.  Elmo  Lewis, 
Burroughs  .Adding  Machine  Co.,  Detroit, 
.Mich. ;  G.  H.  E.  Hawkins,  N.  K.  Fair- 
bank  Co.,  Chicago,  111. 

Three  years — J.  M.  Campbell,  Procter 
&  Gamble  Co.,  Cincinnati,  O. ;  C.  W. 
Post,  Postum  Cereal  Co.,  Ltd.,  Battle 
Creek,  Mich. ;  Louis  Bruch,  .American 
Radiator  Co.,  Chicago,  Ill. ;  C.  W.  Hess. 
Quaker  Oats  Co.,  Chicago,  Ill. ;  Hamil¬ 
ton  Gibson,  Ralston  Purina  Co.,  St. 
Louis,  Mo. ;  L.  B.  Jones,  Eastman 
Kodak  Co.,  Rochester,  N.  Y. 

The  follow-ing  recent  applications 
have  been  received  for  membership  in 
the  association :  Glidden  Varnish  Co., 
represented  by  H.  G.  Ashbrook,  adver¬ 
tising  manager;  .Alabastine  Co.,  repre¬ 
sented  by  J.  L.  Hamilton,  manager ; 
Paris  Medicine  Co.,  represented  by  G. 
.A.  Randolph;  E.  I.  duPont  deNemours 
Powder  Co.,  represented  by  George 
Frank  Lord,  advertising  manager. 


The  business  men  of  Port  Aransas, 
Tex.,  are  trying  to  secure  a  newspaper 
and  printing  plant  for  their  town. 


THE  EUREKA  HERALD 

Of  EUREKA,  CALIFORNIA 

NET  PAID  CIRCULATION,  S.2*0 
DAILY,  AND  GROWING  LIKE  A  WEED 

Only  sfternoon  newspaper  in  Humboldt 
County  carrying  Asmiated  Pres*  Dis¬ 
patches. 

Largest  circulation  in  Enrdca  of  any  news¬ 
paper,  morning  or  evening,  by  fully  100 
per  cent  over  its  nearest  competitor. 

Circulation  Guaranteed  by  $S,000.00 
in  Gold. 

Advertisers  wanting  action  on  tbeir  money 
will  use  the  HERALD. 

THE  EUREKA  HERALD 

EUREKA.  CALIFORNIA 
A.  K.  STONE,  Editor  and  Gcnn  Hgr. 

THE  FISHER  AGENCY.  Special  Repra 
sentative.  New  York  and  Chicago. 


The  Greensburg  Tribune 

Has  Largest  Circnlallon  la  WesImorelaDd  Coooty,  Pennsylvania 


It  is  reported  that  G.  P. 'Graves,  editor 
of  the  Mansfield  (Ark.)  Neutral  Mes¬ 
senger,  is  planning  to  start  a  daily. 


FLAT  DISPLAY  RATES 

Set  matter,  per  inch . 

I'Iste  Matter,  per  inch . UfL 

....  ME 


■  laic  mancT,  per  laca 
Mstrir**  at  Plate  rate 


No  Special  Representatives 
R.  W  HERBERT.  President. 
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LUNCH  THAT  FAILED. 


Managing  Editor*  of  New  York  Pa¬ 
per*  Send  Regret*  When  Invited 

to  Break  Bread  with  Interbor¬ 
ough  Official*,  and  the  Function 
Wa*  Canceled.  Reporter* 

Much  Di*appointed. 

T1k‘  newspaper  men  alonft  Park  Row 
are  having  a  good  laugh  over  the  ex¬ 
perience  of  the  Interhorough  Rapid 
Transit  Company  in  trying  to  pull  oflf  a 
luTich  whicli  it  proposed  to  give  this 
week  to  the  managing  editors  of  the 
Xew  York  dailies. 

The  Interhorough,  as  is  well  known  in 
this  vicinity,  is  anxious  to  get  the  con¬ 
tract  for  building  the  new  subways.  Pos¬ 
sibly  the  officials  of  the  corporation 
thought  that  if  they  could  get  the  man¬ 
aging  editors  together  where  they  could 
talk  to  them  they  might  be  able  to  se¬ 
cure  their  co-operation  in  convincing  the 
Public  Service  Commission  that  they 
ought  to  be  given  the  privilege  of  build¬ 
ing  the  new  roads.  Or,  perhaps,  they 
only  wanted  to  get  acquainted  with  these 
high-brows  of  journalism  so  that  they 
could  have  the  privilege  of  dropping  into 
the  editorial  sanctums  and  saying  “Hel¬ 
lo,  Rilly,  how’s  things?” 

THE  INVIT.VTION. 

.\nd  so  on  .Monday  they  sent  out  the 
following  invitation  on  dainty  station¬ 
ery: 

Tlie  President  and  Direetora  of  the  In- 
terlM)rough  Rapid  'rranait  Company  re- 
(piest  the  honor  of  .voiir  presence  to  meet 
the  other  owners  and  editors  of  the  press 
of  New  York  at  a  luncheon  to  l)e  held  to¬ 
morrow,  Tuesday,  at  one-thirty  P.  M.,  at 
the  I-awyers’  Club  for  a  discussion  of  the 
Interliomugh’s  amended  proposition  for 
construction  of  subways,  soon  to  be  sul>- 
mitted. 

TTie  luncheon  will  take  place  just  off 
the  ladies’  main  dining  room  ;  entrance  on 
Cedar  street. 

May  Right,  nineteen  hundred  and  eleven. 

Probably  forty  managing  editors  and 
business  managers  received  these  billets. 
Of  course  all  of  them  w'ere  secretly 
pleased  to  be  remembered  by  the  presi¬ 
dent  and  directors  of  the  Interhorough 
Rapid  Transit  Company  in  this  delight¬ 
ful  manner — hut  they  were  very  busy 
men  and  it  was  extremely  difficult,  in 
fact,  impossible,  to  get  away  from  their 
desks  in  the  middle  of  the  day  even  to 
break  bread  with  the  wealthy  officials  of 
the  Interhorough. 

•And  so  they  sent  their  regrets,  but 
said  they  would  gladly  assign  a  mem¬ 
ber  of  the  staff  to  he  present  at  the 
luncheon  and  report  the  speeches. 

NO  CHAMPAGNE  FOR  REPORTERS. 

The  Interhorough  officials  were  great¬ 
ly  chagrined  at  the  outcome  of  their  at¬ 
tempt  to  be  nice  to  the  journalists. 
What  was  the  use  of  giving  the  luncheon 
to  the  editors  if  the  editors  would  not 
l)e  present?  Reporters  or  other  repre¬ 
sentatives  of  the  papers  would  not  he 
accepted  in  place  of  the  real  high-hrows. 
Why  waste  the  champagne  and  other 
good  things  on  them? 


Salem.  New  Jersey,  Jan.  29. 1910 


Messrs.  Thomas  Wildes’  Sod, 

14  Dover  St..  New  York,  N.Y. 


Gentlemen:  We  have  been  using 
OXODIO  for  several  years  for  the 
reason  that  it  is  the  best  metal  puri¬ 
fier  we  know  of.  Our  metal  is 
always  clear  and  we  have  very  little 
dross.  Yours  very  truly. 


SuBbeam  Publishiig  Co. 

Per  C.  F.  P. 


THK  LUN’CH  TH.\T  F.AILKD,  AS  VlF.WKl)  BY  A  WORLD  ARTIST. 


The  luiKheon  was  scheduled  for  11  :dh,  | 
Tuesday.  .At  Id  :d0  telephones  rang  in  | 
all  the  newspaper  offices  in  the  city  and 
a  woman's  voice  from  the  Interhorough 
office  said :  "The  luncheon  is  cancelled. 
So  sorry.” 

.And  that  is  v\hy  a  number  of  reporters 
who  had  expected  to  eat  lunch  at  the 
Interhorough’s  expense  were  obliged  to 
patronize  Dolan’s  and  Hitchcock’s  in¬ 
stead. 

POUGHKEEPSIE  STAR  MOVES. 

Prosperity  Force*  It  to  Seek  More 
Commodious  Quarter*. 

The  Poughkeepsie  Evening  Star  has 
moved  into  larger  and  better  quarters 
at  No.  53  Market  street,  where  it  is 
now  “at  home”  to  its  many  friends  and 
patrons.  The  new  offices  are  finely  ap¬ 
pointed  and  designed  especially  for 
newspaper  work.  Business,  editorial 
and  mechanical  departments  cover  three 
floors  above  the  ground,  and  below  the 
level  a  large,  airy  press-room  has  been 
constructed.  The  Hoe  press  has  been 
set  behind  a  large  plate  window  where 
Poughkeepsians  for  the  first  time  may 
see  a  newspaper  printed  from  plates. 
The  stereotyping  room  is  complete  and 
on  the  press-room  floor,  while  the  com¬ 
posing  department  has  a  perfectly- 
lighted  room  with  plenty  of  space. 

The  Evening  Star  is  owned  by  Arthur 
.A.  Parks,  formerly  of  the  New  York 
Evening  'I'elegram,  who  purchased  it 
six  years  ago,  and  who  has,  through 
hard  work,  succeeded  in  making  it  an 
influential  and  profitable  newspaper. 


Catholic  Daily  for  Buffalo. 

More  than  one  hundred  laymen  and 
priests  from  the  various  Catholic  i)ar- 
ishes  of  Buffalo  met  last  week  to  discuss 
the  advisability  of  establishing  a  Cath¬ 
olic  newspaper  in  Buffalo.  It  was  the 
sense  of  the  meeting  that  such  a  paper 
could  he  started  with  $10il.0iM(.  A  com¬ 
mittee  of  fifteen  was  appointe<l  to  thor¬ 
oughly  investigate  the  various  problems 
connected  with  the  project. 


ADFEST  AT  CLEVELAND. 


Advertiaing  Club*  of  Four  Citie*  Will 
Meet  Thi*  Month  in  Ohio  City. 

The  affiliation  meeting  of  the  Cleve¬ 
land,  Detroit,  Buffalo  and  Rochester  ad 
clubs  will  he  held  at  Cleveland  on  May 
27.  More  than  four  hundred  are  ex¬ 
pected  to  attend. 

■A  program  of  unusual  event  has  been 
arranged  for  the  meeting.  Speakers  who 
have  been  secured  up  to  the  present  time 
include : 

Thomas  E.  Dockrell,  of  New  York- 
City,  “Mental  lAomination  and  Personal 
Power’’ ;  Charles  D.  Blackman,  “The 
Economic  Factor  in  .Advertising’’;  N.  S. 
Olds,  of  the  Stein-Bloch  Company, 
“Trends  in  .Advertising”;  Lucius  E.  Wil¬ 
son,  secretary  of  the  Detroit  Board  of 
Commerce,  “Civic  Advertising” ;  W.  S. 
Power,  of  the  McManus  Company  of 
Detroit,  subject  to  be  announced  later; 
■M.  L.  Wilkinson,  formerly  of  this  city, 
now  of  St.  Louis,  Mo.,  “The  Man  Be¬ 
hind  the  Man  with  the  Pencil.” 


A  Helpful  Booklet  for  Advertisers. 

An  up-to-date  edition  of  Benjamin  & 
Kentnor  Co.’s  “Leading  Daily  Papers  of 
the  United  States  and  Canada,  Together 
With  Their  Special  Eastern  Representa¬ 
tives,”  has  just  been  issued.  This  little 
hook  furnishes  information  that  cannot 
he  found  in  any  other  form  and  is 
therefore  a  valuable  aid  to  general  ad¬ 
vertisers  who  may  desire  to  get  in  touch 
with  the  representatives  of  out-of-town 
papers  or  who  may  want  help  in  making 
up  their  lists.  The  Editor  and  Pub¬ 
lisher  makes  use  of  it  nearly  every  day 
and  greatly  appreciates  the  information 
it  contains. 


Taft  to  Receive  Ad  Men. 

President  Taft  will  receive  the  mem¬ 
bers  of  the  .Associated  -Advertising  Club 
of  .America  at  his  summer  home  in 
Beverly  during  the  convention,  which 
will  be  held  in  Boston  next  August. 


ADVERTISING  CLUBS. 

President  N.  B.  Burge,  of  the  Topeka 
.Advertising  Club,  has  announced  the  fol¬ 
lowing  committees  for  the  ensuing  year : 
Finance — William  Macferran,  Charles 
Lagerstrom  ;  program — Marco  Morrow, 
Ray  P.  Locke,  N.  B.  Burge ;  men’s  mem¬ 
bership  committee — 1.  D.  Graham, 
Charles  Moore,  T.  L.  Lindemuth;  ladies’ 
membership  committee — Miss  Elizabeth 
N.  Barr,  Mrs.  C.  H.  Morrison,  Miss 
Reynolds ;  municipal  advertising — W.  .A. 
Neiswanger,  F.  S.  Savage,  VV'.  E.  Rankin. 


The  Dallas  Advertising  League  has  ap¬ 
pointed  a  number  of  committees  to  ar¬ 
range  for  the  trip  of  the  Dallas  delegates 
to  the  National  Convention  at  Boston, 
next  .August.  .A  strong  effort  will  be 
made  to  secure  the  next  convention  for 
Dallas. 


GET  THE  BEST  ALWAYS  1 

*PittBbur9 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G.  Brooke  Horace  M.  Ford 
Biunswick  Bldg.  PeopIe*Ga»BIdg. 

New  York  Chicago 
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CANNON’S  RAP  AT  MR.  TAFT. 

The  ever  resourceful  ex-Speaker 
Joseph  Cannon,  at  seventy-five  loves 
the  limelight  as  dearly  as  any  young 
congressman  and  rarely  misses  an  op¬ 
portunity  to  get  into  print.  His  latest 
effort  in  this  direction  is  his  sharp, 
personal  attack  on  President  laft  lie- 
cause  of  his  reciprocity  speech  de¬ 
livered  at  the  recent  .\merican  News- 
liaper  Publishers’  .Association  banquet. 

In  speaking  on  the  free  list  bill  in 
the  House  last  week  Mr.  Cannon  said 
that  if  the  President  ever  gets  out  of 
a  job  he  might  realize  on  his  New 
York  speech.  He  declared  that  had  it 
not  been  for  the  desire  of  the  publisher.- 
to  get  free  print  paper  the  Canadian 
reciprocity  agreement  would  never  have 
been  written.  It  was  because  Mr.  Taft 
w  anted  to  do  the  new  spaper  men  a  good 
turn  that  he  is  now  so  active  in  the 
matter. 

.Ml  of  which  is  tommyrot.  Reciprocity 
treaties  or  agreements  with  Canada  have 
been  discussed  in  and  out  of  Congress 
during  the  last  half  century.  It  has 
lieen  a  favorite  subject  of  debate  in  ly 
ceunis  and  in  college  and  university 
halls.  Editors  have  written  thousands 
of  columns  about  it  and  political  orators 
have  talked  themselves  hoarse  on  many 
platforms  in  presenting  arguments  for 
or  against  it. 

Canadian  reciprocity  is  not,  therefore, 
a  new  thing,  and  President  Taft  in  ad¬ 
vocating  it  is  following  the  example  set 
by  others.  He  has  had  the  treaty  pre¬ 
pared  and  is  now  urging  its  passage,  not 
because  he  wants  to  curry  favor  with 
the  newspap.T  owners,  but  because  he 
believes  that  a  trade  agreement  with 
Canada  will  benefit  the  entire  country 
and  that  now  is  the  time  to  adopt  it. 


WHY  THE  EDITORS  DECLINED. 

New  York  newspaiier  editors  are 
.'ilMiut  as  .shy  as  a  flock  of  wild  ducks 
when  a  corporation  or  Inisincss  firm 
invites  them  to  a  dinner  or  a  luncheon. 
Perhaps  this  is  due  to  the  fear  that  an 
attempt  is  being  made  to  “work”  the 
papc.’s  through  them,  or,  may  lie,  be¬ 


cause  they  do  not  want  to  be  placed 
under  obligation  to  their  would-be  hosts. 
Either  of  these  reasons  is  sufficient 
cause  for  declining  the  proffered  hos¬ 
pitality,  Init  we  do  not  believe  that 
either  one  is  the  real  reason. 

Newspaper  editors  holding  executive 
|H)sitions  on  metropolitan  journals  are 
very  busy  men.  The  burden  of  responsi¬ 
bility  they  carry  is  such  that  they  can¬ 
not  drop  it  for  a  moment.  Whenever 
they  leave  the  office  they  must  tell  where 
they  are  going,  so  that  they  can  be 
found  should  they  be  needed. 

A  managing  editor  is  as  much  of  a 
slave  as  a  ditch-digger,  although,  of 
course.  l)elonging  to  a  different  class. 
His  time  is  not  his  own.  He  is  always 
on  duty,  waking  or  sleeping.  The  tele¬ 
phone  at  the  head  of  his  bed  may  ring 
him  up  at  any  hour  of  the  night.  He 
is  the  one  authority  to  whom  every 
sub-editor  turns  when  in  trouble,  or 
when  a  decision  on  an  important  mat¬ 
ter  is  desired. 

The  president  and  directors  of  the 
lnterl)orough  Rapid  Transit  Co.  were 
much  surprised  the  other  day  when 
they  found  that  not  a  managing  editor 
in  New  York  could  or  would  attend  a 
luncheon  which  they  proposed  to  give 
in  their  honor.  Had  they  been  better 
informed,  they  would  never  have  at¬ 
tempted  to  corral  the  editors.  And 
yet  no  discourtesy  was  intended  by  the 
newspajK-r  men  in  declining  the  invita¬ 
tion  to  meet  the  railroad  men.  In  fact 
they  would  personally  have  l)een  glad 
to  be  present  at  the  function,  because 
they  would  have  had  an  opportunity  to 
l)ecome  acquainted  with  some  very  in¬ 
fluential  and  distinguished  business  men. 

The  real  reason  why  the  managing 
editors  sent  their  regrets  was  that  they 
did  not  have  time  to  attend  the  luncheon. 
They  were  willing  to  send  reporters  to 
represent  them  and  give  due  publicity 
to  what  took  place,  but  that  was  all.  To 
.say  that  they  were  afraid  to  go  liecause 
the  Intcrl)orough  might  try  to  im¬ 
properly  influence  their  attitude  on  the 
proposed  subway  extension  matter  is  an 
insult  to  their  honesty  and  intelligence. 


WEALTH  IN  THE  EXCHANGES. 

Every  newspaper  manager  knows  that 
many  of  the  exchanges  received  in  his 
office  are  thrown  into  the  waste  paper 
basket  unopened.  The  excuse  generally 
given  for  their  summary  disposal  is  that 
no  one  has  time  to  read  them  or  that 
they  contain  nothing  that  can  be  of 
service  to  the  members  of  the  staff  in 
getting  out  the  paper. 

■And  yet  these  exchanges  rci)reseir 
the  work  of  hundreds  and  perhaps 
thoiisaniis  of  persons  and  are  filled  with 
news  and  editorial  matter  of  interest 
to  those  for  whom  they  are  published. 
Therefore,  they  should  be  a  mine  of 
wealth  in  the  way  of  news  stories,  of 
ideas  and  of  suggestions  to  other  news¬ 
paper  publishers. 

Some  of  the  best  articles  ever  printed 
appeared  originally  in  the  weeklies  and 
small  dailies.  There  are  plenty  of  in¬ 
stances  on  record  in  which  these  sains 
Iiapers  have  furnished  news  tijis  that 
in  the  hands  of  experienced  journal¬ 
ists,  were  afterward  develoiied  into  very 
important  news  articles  that  caused  a 
world-wide  sensation. 

Therefore,  the  exchanges  should  re 
ceive  careful  attention  in  every  news¬ 
paper  office.  They  should  never  be 
thrown  away  until  they  have  been  ex¬ 
amined  and  such  valuable  material  as 
they  may  contain  made  use  of  in  some 
way.  The  best  way  to  sift  out  the 
wheat  from  the  chaff  can  only  be  de¬ 
termined  by  experience. 

The  Brooklyn  Eagle's  plan,  which  is, 
perhaps  the  best  with  which  we  are 
acquainted,  is  described  elsewhere  in 
this  issue.  L'nder  its  provisions  every 
periodical  received  is  examined  by  some 
one  in  the  office  and  the  available  infor¬ 
mation  or  suggestions  obtained  are  re¬ 
ferred  to  the  appropriate  department. 
In  this  way  little  of  value  is  overlooked. 

The  newspaper  that  gets  left  on 
general  news  is  not  the  one  in  which 
the  exchanges  are  carefully  read. 


EDITORIAL  COMMENT. 

The  EitiTOk  iAnd  Publisher  is  always 
glad  to  receive  from  its  readers  per¬ 
sonals,  news  articles,  or  suggestions  that 
may  be  of  value  to  the  industry  this 
paper  represents.  If  you  adopt  a  new 
device  in  your  press  or  composing  room 
that  saves  time  or  labor,  if  you  have  dis¬ 
covered  any  new  way  of  increasing  the 
circulation  of  your  newspaper,  if  yon 
have  originated  a  better  way  of  handling 
accounts  or  subscription  lists  write  us 
aljout  it.  Our  aim  is  to  make  The 
Editijr  and  Publisher  an  invaluable  aid 
to  every  newspaper  man  and  we  can  do 
this  if  we  have  your  hearty  co-operation. 

While  the  National  Rci)nl)lican  and 
Democratic  Conventions  will  not  be 
held  until  next  year  leaders  of  both 
parties  are  already  beginning  to  m.ike 
moves  on  the  political  checker-hoard. 
It  is  rumored  that  a  certain  editor  who 
owns  newspapers  in  five  cities  will  take 
an  active  personal  part  in  the  councils 
of  one  of  the  big  organizations. 

It  is  seldom  that  a  prelate  of  the 
Catholic  church  shows  such  a  clear 


comprehension  of  the  mission  and 
achievements  of  the  newspaper  press  as 
Bishop  McFall  in  his  address  at  the 
mass  for  newspaper  workers  held  in  St. 
Patrick's  Cathedral,  a  report  of  which 
will  'do  found  elsewhere  in  this  issue. 
He  was  not  sparing  of  criticism  for  he 
condemned  in  plain  terms  those  great 
dailies  that  p-inder  to  the  morbid  desire 
for  sensationalism  by  printing  demor¬ 
alizing  details  of  crimes.  He  recognized, 
however,  the  work  the  new’spapers  are 
doing  in  spreading  knowledge,  in  de¬ 
fending  the  home,  and  in  bringing  about 
reforms.  The  remedy  for  the  abuses 
of  the  press,  he  declares,  is  not  in 
drastic  libel  laws,  but  in  the  develop¬ 
ment  of  a  code  of  ethics  among  news¬ 
paper  men.  Intelligent  criticisms  from 
such  men  as  Bishop  McFall  cannot  fail 
to  be  helpful  to  the  entire  newspaper 
press. 

The  correspondents  who  are  covering 
the  Mexican  revolution  are  sending 
their  papers  some  Imt  stuff.  According 
to  the  descriptions  of  a  recent  engage¬ 
ment  between  the  Federal  and  Revolu¬ 
tionary  troops  the  amount  of  ammuni¬ 
tion-  used  must  have  exhausted  the  visi¬ 
ble  supply  in  the  entire  world,  and  yet 
the  number  of  persons  killed  or  wound¬ 
ed  did  not  exceed  a  hundred.  This  lat¬ 
ter  result  may  have  been  due  to  poor 
marksmanship  or  the  few  troops  in  the 
field.  If  there  is  any  one  thing  a  war 
correspondent  is  expected  to  do  it  is  to 
furnish  his  paper  an  abundance  of  ex¬ 
citing  reading  matter.  It  is  a  pleasure 
to  record  the  fact  that  our  .American 
newspaper  men  in  Mexico  are  doing 
their  duly  in  an  admirable  manner. 

Art  Poetica. 

{From  the  New  York  Evening  Mail.) 

[The  poetical  is  essentially  a  social  art,  for 
it  cannot  be  practical  alone. — W,  H.  Se^  in 
Great  Thoughts.] 

Come,  throng  to  this  sanctum,  a  jolly 
old  staff. 

The  while  I  do  practice  my  art; 

Sit  down  in  this  office  and  argue  and 
laugh 

Nor  rush  when  a  poem  I  start. 

Come  tell  of  your  baby,  your  Hat  or 
your  dreams. 

Don’t  leave  me  in  here  on  my  own ; 
For  my  art  is  essentially  social,  it  seems, 

-And  it  cannot  be  practiced  alone. 

Come  in  when  Tm  casting  about  for 
a  rhyme 

To  ask  whether  Boston  will  win ; 
Come  in  every  morning  to  match  for  a 
dime ; 

Conic  ask  “Is  the  editor  in?” 

Society,  intercourse — -on  ’em  1  dote-- 

Come  in.  or  call  up  on  the  ’phone  - 
h'or  social,  in  sooth,  is  the  art  of  the 
pote. 

And  it  cannot  be  practiced  alone. 

In  a  newspaper  shop, 

A'ou  can  gamble,  old  top. 

That  it  cannot  be  practiced  alone. 


To  Observe  Mothers’  Day. 

Plans  have  been  perfected  for  a  public 
observance  of  Mothers’  Day  in  the  par¬ 
lors  of  the  .Aiulitoriuin  Hotel,  Chicago, 
t  3  p.  m.,  Sunday  afternoon.  May  14. 
The  exercises  will  be  under  the  auspices 
of  the  Chicago  Press  League.  Dr.  Julia 
Homes  Smith,  the  league’s  honorary 
presicK-nt.  and  Mrs.  Frederick  K.  Bowes, 
president,  are  the  moving  spirits  in 
bringing  about  the  meeting. 
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PERSONAL 


George  Sylvester  Viereek,  associate 
editor  of  Current  Literature  and  editor 
of  Rundschau  Zweier  Welten,  sailed  on 
the  Cincinnati  last  Saturday  for  Ger¬ 
many,  where  he  will  give  a  series  of  lee- 
tures  on  "Poets  of  -Vtuerica.” 


Louis  Wiley,  husiness  manager  of  the 
.\ew  York  Times,  on  Sunday  evening 
May  7,  delivered  an  address  at  the  an¬ 
nual  meeting  of  lioys’  Clubs  at  the  Edu¬ 
cational  -Mliance,  New  York.  Mr.  Wiley 
gave  the  lads  a  lot  of  good  wholesome 
advice  on  making  a  success  of  life. 


Howard  Hull,  a  magazine  writer,  and 
.Miss  Margaret  .\nglin,  the  actress,  were 
married  at  St.  Patrick's  Cathedral,  New 
York,  on  Monday  hy  the  Rev.  Father 
Gleason  and  the  Rev.  Dr.  Sinnot.  Miss 
.\nglin  is  regarded  as  one  of  the  leading 
actresses  of  this  country.  Mr.  and  Mrs. 
Hull  will  spend  their  honeymoon  in 
France. 


George  C.  Lehmann,  well-known 
lUiffalo  newspaper  man,  who  was  re¬ 
cently  appointed  commissioner  of  the 
convention  bureau  of  the  Chamber  of 
Commerce  and  Manufacturers’  Club  of 
Huffalo,  has  assumed  charge  of  his  new 
duties. 


E.  N.  Clarke,  of  the  Des  Moines  .\d 
.Men's  Club,  has  won  a  first  prize  in  the 
monthly  contest  conducted  by  the  Voice, 
the  publication  of  the  .Associated  .Adver¬ 
tising  Clubs  of  .America.  His  essay  on 
■'.Art  in  .Advertising"  was  highly  praised 
by  the  educational  committee  of  tiie 
national  association. 


Charles  E.  Yost,  advertising  manager 
of  the  Pittsburg  (Pa.)  Gazette-Times, 
gave  a  talk  to  the  students  in  the  Even¬ 
ing  School  of  Economics,  .Accounts  and 
Finance  of  the  University  of  Pittsburg 
last  week  on  “The  Newspaper  as  the 
Most  Satisfactory  .Advertising  Me 
dium.” 


W.  B.  Crawford,  fonnerly  editor  of 
the  Pensac  da  (  Fla.)  News,  but  now  a 
practicing  ;‘torney  of  Kissimmee,  Fla 
was  married  recently  to  Miss  ,F'neid 
B,arlow. 


the  New  A'ork  Evening  Journal  staff, 
while  horseback  riding  in  New  Rochelle 
on  VV^eclnesday  was  thrown  from  her 
saddle,  sustaining  a  severe  shock  and  a 
number  of  bruises,  but  fortunately  es¬ 
caping  serious  injury.  The  accident  was 
due  to  a  collision  between  an  automobile 
out  of  control  and  Miss  Brinkley’s 
mount. 


S.  l-'rank  Wilson,  of  Toronto,  Can., 
publisher  of  a  number  of  trade  papers, 
spent  last  week  in  -  ew  York  looking 
after  business  interests. 


William  J.  Conners,  publisher  of  the 
Buffalo  Courier  and  bhuptirer,  spent  a 
portion  of  the  week  in  New  'I'ork. 

John  Montgemiery,  editor  of  the 
Junction  City  (Kan.)  Daily  L’nion, 
spetit  last  week  in  Springlield,  Mo.,  as 
the  guest  of  the  family  of  his  former 
parttier,  the  late  G.  .A.  .Atwood. 

J.  R.  Taylor,  etlitor  of  the  Paragoitld 
(.Ark.)  Solijihone,  has  been  appointed 
to  a  clerkstiip  in  the  document  room  of 
(.'ongress,  at  a  salary  of  $L<>'*0  a  year 


CLUBS  AND  ASSOCIATIONS. 

The  Connecticut  Editorial  Association 
held  its  annual  spring  meeting  at  Hart¬ 
ford  last  week.  Everett  G.  Hill,  of  the 
New  Haven  Register,  presided  at  the 
business  session.  New  members  were 
elected  as  follows:  Harold  S.  Corbin, 
of  the  Windham  County  Observer;  Vic¬ 
tor  W.  F'erris,  of  the  Norwalk  Hour, 
and  J.  M.  Emerson,  of  the  .Ansonia  Sen¬ 
tinel.  George  C.  Woodruff,  of  the 
Litchfield  Enquirer,  and  President  Hill 
were  elected  delegates  to  the  national  as¬ 
sociation. 


years  a  political  writer  on  Brooklyn 
papers,  died  last  Saturday  at  his  home 
in  that  borough  from  liver  trouble.  He 
was  born  in  Huddington,  Yorkshire, 
England,  seventy  years  ago.  While 
working  as  a  reporter  in  Brooklyn  he 
established  The  Patchogue  .Advance,  a 
weekly  publication.  Later  he  oi)ened  a 
printing  business  in  Washington  street. 
Brooklyn.  He  is  survived  by  his  wife 
and  daughter. 


William  B.  Inglee,  publisher  of  the 
Whitehall  (N.  Y.)  Chronicle,  and  well 
known  as  a  newsjtaper  man  in  Northern 
New  York,  died  at  his  home  in  White¬ 
hall  last  week  of  typhoid  fever. 


.Arthur  R.  Kearney,  editor  of  the  .Al¬ 
bertville  (Ala.)  Banner,  died  last  week 
from  pneumonia  following  an  operation. 
He  was  thirty-eight  years  old,  and  was 
well  known  throughout  the  State.  He 
IS  survived  by  a  widow  and  five  children. 


The  annual  convention  of  the  New 
A’ork  Press  .Association  will  be  held  in 
Roche.ster  during  the  first  week  of  July. 
Between  3(K)  and  400  delegates  are  ex¬ 
pected  to  attend.  Headquarters  will  be 
at  the  Hotel  Rochester. 


The  North  Carolina  Press  .Associa¬ 
tion  will  hold  its  annual  session  in 
Lenoir,  June  27-29  instead  of  June  20 
as  first  announced. 


George  S.  Bi  l  nan,  former  member  of 
the  'hma  !.•  islature,  from  Shelby 
County,  has  aci voted  the  position  of 
city  editor  of  t!  c  Shelby ville  (Ind.) 
Morning  News. 


Edward  F.  Parker,  advertising  man¬ 
ager  of  the  Pomona  (Cal.)  Daily  Re¬ 
view,  accompanied  by  Mrs.  Parker,  is 
visiting  relatives  at  Findlay,  O. 


Bcnjaniin  F.  Meyers,  Jr.,  a  member  of 
of  the  editorial  staff  of  the  Harrisburg 
(Pa.)  Star-Tndependent.  was  married 
recently  to  Miss  Hazel  Kathryn  Kauff- 
m.Tii  of  New  Cumberland,  Pa. 


Louis  Spencer  Levy,  editor  and  pub¬ 
lisher  of  the  .American  Perfumer,  sailed 
May  4  for  Bremen  on  the  steamship 
George  Washington  on  his  annual  trip 
to  visit  his  friends  in  the  perfumery  in¬ 
dustry  in  Europe.  He  will  be  gone  two 
months  and  most  of  his  time  will  be 
spent  in  France  and  Switzerland. 


William  T.  Hunt,  editor  of  the  New¬ 
ark  (N.  J.)  Sunday  Call,  sails  for  Eu¬ 
rope  on  the  Celtic  to-day  to  be  gone 
two  months.  He  will  join  Mrs.  Hunt  in 
I/mdon  and  expects  to  spend  the  greater 
portion  of  his  time  in  automobiling 
tbrough  the  south  of  England. 


Miss  Nell  Brinkley,  the  cartoonist  of 


Plans  have  been  completed  for  the  an¬ 
nual  meeting  of  the  Indiana  Democratic 
Editorial  Association,  which  will  be  held 
at  Laporte,  June  2  and  3.  Governor 
Marshall  and  other  State  officers  will 
attend  the  banquet. 


OBITUARY. 

John  W.  Thomas,  for  seventeen  years 
advertising  manager  of  the  Rockland 
(Me.)  Courier-Gazette,  and  formerly 
editor  of  the  Rockfort  News,  died  at  his 
home  in  Rockland,  Tuesday.  He  was 
forty-six  years  old  and  was  a  native  of 
Canton,  Mass.  He  was  secretary  of  the 
Rockland  Board  of  Trade  and  played  an 
active  part  in  securing  new  industries 
for  that  city.  He  is  survived  by  a  widow 
and  one  child. 


John  Z.  Rogers,  an  old-time  newspaper 
man,  died  in  Bellevue  Hospital  on  Sun¬ 
day  from  a  complication  of  diseases.  He 
had  been  employed  on  various  New 
York  City  dailies  until  five  years  ago. 
when  he  became  a  free  lance.  He  was 
forty-eight  years  old  and  a  graduate  of 
Brown  Llniversity.  Mr.  Rogers  was  pro¬ 
lific  in  advertising  and  publicity  ideas 
and  sold  many  of  them  to  national  ad¬ 
vertisers.  He  was  a  fertile  writer  and 
was  an  occasional  contributor  to  The 
Editor  and  Publisher. 


Timothy  J.  Dyson,  well  known  New 
York  newspaper  man,  and  for  many 


SITUATIONS  WANTED 

Advtrtittnuntt  undtr  this  cIcuMtatUn  mUI 
On*  Cmt  P*r  Word 


LOOKING  FOR  SOME  ONE 

tt>  till  the  editorial  <;hair,  or  some  department 
of  your  paper,  or  someone  to  take  editorial 
charge?  Let  me  try  it.  Experienced  in  all 
branches  of  the  work,  Have  always  made  good. 
.\ddress  “ARLINGTON.”  care  The  Editor 
AND  Publisher. 


HELP  WANTED. 

POSITIONS  OPEN 

In  all  departments  of  adTertiaing,  pobliihing 
and  printing  houses,  eai^  south  and  west;  high 
grade  service;  registration  free;  terms  diimI- 
crate;  estahlished  1898;  no  branch  otHcea. 
FERNALD’S  NEWSPAPER  MEN’S  EX- 
CHAN(3E,  Springfield,  Mass. 


BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 

Desiring  to  boy  or  sell  can  do  lo  to  best  ad¬ 
vantage  and  without  publicity  by  writing  to 
H.  K.  HENRICHS.  Newspaper  Broker  Utch 
A.-1.I  III 


$35,000  buys 

leading  morning  news¬ 
paper  in  a  western 
state.  Rapidly  growing 
community.  $15,000 

cash  necessary.  Propo¬ 
sition  A.  F., 

C.  M.  PALMER 

Newspaper  Broker 

277  Broadway,  New  York 

"Not  the  Cheapest, 

But  the  BEST" 

CIRCULATION 

PROMOTERS 

Mil  of  our  tnanagoroaro  Mtockholdor* 

THE  UNITED  CONTEST  €0. 

CLEVELAND.  OHIO  (Incorporated) 

Bank  Hoforence*  Furnished 

CATCHEL  &  MANNING 

Designers — Illustrators — Engravers, 
PHILADELPHIA. 

For  BOOKS,  CATALOGUES.  ADVER¬ 
TISEMENTS,  Etc.,  consult  ni  for  the 
“plates”  for  ^pe  press  printing  in  one  or 
more  colors. 

Send  stamp  for  E.  P.  circulari  illustrated, 
about:  How  to  Print  Our  Multi-color 
Plates.  The  Selection  of  Proper  Screen 
for  Halftones. 

. 

CCATITDTC  Pt'x’ff’  ff""  coniptirl- 
1*  r,A  1  A  t:on  and  saniiile  mats 

for  trial  are  supplied 
with  pleasure  to  tho.-ie  who  may  lie 
interested. 

THE  INTERNATIONAL  SYNDICATE 

Established  1899 

BALTIMORE  MARYLAND 

NEW  YORK  HERALD  SYNDICATE 

Special  Cable  and  Teledrapb  Maxtrlx  aad 
Photo  Service.  Address 

HeraH  Square*  Canadlao  Branch 

New  York  City  Desbarats  Bldd«s  Montreal 

FOR  SALE 


MUST  GO  SOUTH  FOR  MY 

health  and  will  sacrifice  a  live,  paying  news¬ 
paper  and  job  office  that  will  invoice  $S,600. 
Gasoline  power  and  up-to-date.  Must  have 
$1,500  cash,  $1,000  time  or  trade.  C.  J.  ZOOK. 
Lime  Springs,  la. 


HOE  20-PAGE 

press,  full  stereotype  outfit  included,  for  tale. 
Price  low  and  reasonable  terms.  “HERALD,” 
Binghamton.  N.  Y 


MISCELLANEOUS 

PUBLISHERS 

desiring  to  continue  the  Katherine  Kip  edito¬ 
rial  as  a  feature  of  their  papers  are  asked  to 
communicate  with  J.  M.  TRAVER,  26  West- 
land  St.,  Hartford,  Conn. 


DAILY  NEWS. 

Reporta  for  evening  papera,  advance  news, 
mail  service,  special  and  Chieagn  newa. 
YARD’S  NeWs  BUREAU.  180  ^Un^ 
St.  Chicago.  lU. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


WllwBERDING 


ADVERTISING  MEDIA 

ILLINOIS^ 


NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 
la  read  in  over  90%  of  the  hornet  of  BuCalo 
and  its  suburbs,  and  has  no  disantiiAed  adver- 
tiaers.  Write  for  rates  and  awom  drenlation 
statement 

WASHINGTON 


THE  SEATTLE  TIMES 

The  wonder  of  Northweatem  joumaliim;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Ita  success  is  paramount  to  that  of  the 
great  eity  where  it  ia  pnbHihel 
CiBCULATiON — Daily,  64.T41;  Sunday,  84,808. 


«  GOTHAM  GOSSIP  ” 

it  the  nesraiest,  tnappieat,  brecxlest  and 
brightest  weekly  review  of  life  in  New  York. 
Makei  a  crackajack  feature  for  both  daily 
and  weekly  nesrapapera.  Only  one  paper  in 
a  town. 

National  News  Service 

9  E.  26th  Street.  New  York.  N.  Y. 


A  BAD  MAT 

You  are  using  a  bad  matrix  for  illustra- 
tioDt.  We  have  the  only  up-to-date  newa- 
picture  service  and  the  only  up-to-date 
Newsy  daily  matrix  page.  Try  it  for  a 
month  and  for  the  first  time  flloatrete 
currcBt  aewe. 

BAIN  NEWS  SERVICE 
88  Umloa  Square  New  York 


lO 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS.! 

lx)rci  &  Thomas,  Trude  building,  Chi¬ 
cago,  are  placing  orders  for  lines 

to  l)e  used  within  one  year  in  eastern 
papers  for  the  W'inton  Motor  Carriage 
Company,  Cleveland,  Ohio. 

The  K,  H.  Clarke  Advertising  Agency, 
112  Dearborn  street,  Chicago,  is  placing 
orders  for  14.fK><>  lines  to  l)e  used  within 
one  year  in  western  papers  for  the  Val 
Blatz  Brewing  Companv,  Milwaukee, 
Wis. 

The  Wylie  B.  Jones  Advertising 
.\gency,  Binghamton,  X.  Y.,  is  placing 
orders  for  inches  to  be  used  within 
one  year  in  Mississippi  papers  for  Dr. 
Howard,  Binghamton,  X.  V. 

The  Xational  Advertising  Agency,  42-'l 
Quincy  building,  Denver,  Col.,  is  placing 
orders  for  7,000  lines  to  l)e  used  within 
one  year  in  southwestern  papers  for  the 
Emergency  Laboratory  Company,  32 
West  Twenty-fifth  street,  Xew  York. 

Ewing  &  Miles,  949  Broadway,  Xew 
York,  are  placing  orders  for  14,000  lines 
to  be  used  within  one  year  in  Pacific 
Coast  papers  for  Ridways  Ceylon  Tea, 
Franklin  street,  Xew  York. 

The  Massengale  .Advertising  .Agency, 
.Atlanta,  Ga.,  is  placing  orders  for  two 
inches,  d.  c.,  twenty  times  in  southern 
papers  for  the  Greensboro  (X.  C.)  Fe¬ 
male  College.  I 

Xelson  Chesman  &  Co.,  1127  Pine 
.street,  St.  Louis,  is  placing  orders  for 
ten  lines  thirty-nine  times  in  western 
papers  for  the  Christian  Peper  Tobacco  j 
Company. 

The  George  Batten  Company,  Fourth 
.Avenue  building.  New  York,  is  placing 
orders  for  5,0<*0  lines  to  l)e  used  within 
one  year  in  Middle  West  papers  for  the 
Roessler  &  Hasslacher  Chemical  Com¬ 
pany,  100  William  street,  Xew  A’ork. 

The  Richard  .A.  Foley  .Advertising 
.Agency,  Bulletin  building,  Philadelphia, 
is  placing  orders  for  5,000  lines  to  be 
u.sed  within  one  year  in  southern  papers 
for  the  Eckman  Manufacturing  Com¬ 
pany,  same  city. 

Xelson  Chesman  &  Co.,  Brunswick 
building.  New  York,  is  placing  orders 
for  3,000  lines  to  Ite  used  within  one 
year  in  Pacific  Coast  papers  for  Profes¬ 
sor  Ro.xroy,  Xew  York  and  Paris. 

Xelson  Chesman  &  Co.,  1127  Pine 
street.  St.  Louis,  is  placing  orders  for 
.■|,0u<>  lines  to  be  used  within  one  year 
in  southwestern  papers  for  the  Moon 
Motor  Car,  St.  Louis. 

Otto  J.  Koch  .Advertising  .Agency, 


THE 

New  Orleans  Item 

Lead*  New  Orleuu  paperi  in  adTertisln& 
circulation  and  influence,  and  the  lead  n 
inereasing.  The  moat  clearly  ezpreaacd  cir¬ 
culation  statement  hat  JuM  been  prepared 
by  THE  ITEM  and  wifi  be  tent  npon  re¬ 
quest.  A  map  of  New  Orleans  shosrs  ex¬ 
actly  how  the  city  is  covered,  and  an  itena- 
ized  list  of  country  towns  shows  how  they 
are  reached. 

Elmer  E.  Clarke,  Business  Manager 

TIE  JOHN  BllDD  COMPANY 

Advertising  Bcprcscntatlves 

NEW  VOBK  CnCA«0  ST.  LOUIS 


University  building.  .Milwaukee,  Wis.,  is 
|)lacing  orders  for  2,027  lines  to  lie 
used  within  five  insertions  in  Pacific 
Coast  papers  for  F.  .Mayer  Boot  and 
Shoe  Co. 

TJie  .Allen  .Advertising  .Agency,  Mono¬ 
lith  building,  Xew  A’ork,  will  shortly 
place  orders  with  Xew  A'ork  City  papers 
for  the  Peter  Dodger  Brewing  Co., 
Doelger's  beer,  4h7  East  Fifty-fifth 
street,  Xew  A'ork. 

The  Blackman-Ross  Co.,  10  East 
Thirty-third  street,  Xew  A'ork,  has  ex¬ 
tended  the  campaign  of  the  Interwoven 
Stocking  Co..  Interwoven  Socks,  1201 
Broadway,  Xew  A’ork,  to  Boston  i)apers. 

Walter  Harrison  Blaker,  41  Park 
Row,  is  placing  orders  with  .Albany  and 
Troy,  N.  A’,  papers  for  Dr.  Gunn,  209 
West  Thirty-fourth  street,  Xew  A’ork. 

The  George  L.  Dyer  Co.,  42  Broad¬ 
way,  New  A’ork,  is  placing  orders  with 
Pacific  Coast,  Central  West  and  South¬ 
ern  pai)ers  for  the  Endicott-Johnson 
Shoe  Co.,  Endicott,  N.  Y. 

J.  P.  Eustic  Manufacturing  Co., 
Brasscrafters,  12  .Ames  street,  Cam¬ 
bridge,  Mass.,  is  placing  orders  through 
their  local  dealers  with  a  few  Xew 
A’ork  State  papers. 

The  W.  S.  Hill  Co.,  323  Fourth  ave¬ 
nue,  Pittsburg,  Pa.,  is  placing  a  few 
orders  with  New  York  State  papers 
where  agents  will  call  for  the  Ivan  B. 
Nordham  Co.,  Tip  Top  Bread  and 
Mother's  Bread,  Bessemer  building, 
Pittsburg. 

Louis  Lewis,  220  Broadway,  New 
A’ork,  will  shortly  send  out  new  orders 
for  Huvler's  Candy  Co.,  of  (14  Irving 
place,  Xew  A’ork. 

The  Mahin  .Advertising  Co.,  of  125 
Monroe  street,  Chicago,  is  placing  orders 
with  some  Western  papers  for  the 
Welch  Grape  Juice  Co,,  Westfield,  N. 
A'.  This  campaign  may  be  extended  to 
Eastern  papers. 

J.  C.  McMichael.  Xo.  9714  Peachtree 
street,  .Atlanta,  Ga.,  is  placing  orders 
,  with  Southern  papers  for  Richardson  & 
Co.,  Old  Xorth  State  Tobacco,  Reids- 
ville,  X.  C. 

The  Monroe  .Advertising  Co.,  90  West 
street,  Xew  A’ork,  is  placing  orders  with 
I  New  A’ork  City,  Brooklyn,  N'ewark,  and 
Philadelphia  papers  for  the  Delaware, 
Lackawanna  Railroad  Co.,  Stroudsburg, 
Delaware  Water  Gap,  Mount  Pocono, 
Cresco  and  Pecono  Summit. 

The  Morse  International  .Agency, 
Dodd-Mead  building.  New  A’ork,  is 
placing  orders  with  New  A’ork  State 
and  New  England  papers  for  Williams 
&  Carleton  Co.,  Williams’  Root  Beer 
i  Extract,  Hartford,  Conn.  This  agency 
■  is  also  placing  orders  for  500  inches  to 
I  be  used  within  one  year  with  a  few 
AV’estern  papers  for  the  Empire  Drug 
I  Co.,  Buffalo,  N.  Y. ;  also  placing  new' 
j  orders  with  a  selected  list  of  papers  for 
j  the  .Arlington  Co.,  of  Canada,  Ltd., 

I  Challenge  Brand  Collars  &  Cuffs,  54 
j  Fraser  street,  Toronto,  Canada. 

The  Caldwell  .Agency,  laiuisville,  Ky., 
is  placing  orders  for  10,(M.m»  lines  to  be 
used  within  one  year  in  southern  papers 
i  for  the  Commonwealth  Life  Insurance 
i  Company. 


j  ROLL  OF  HONOR 

List  of  Publications  oxaminod  by  tba  Association  of  American  Advor* 
tisors,  of  whicb  a  COMPLETE  EXAMINATION  of  tba  various  records  of 
circulation  was  made  and  tba  ACTUAL  CIRCULATION  ascertained. 


ALABAMA. 

ITEM  . Mobile 

ARIZONA. 

GAZETTE  . Pboenlx 

CALIFORNIA. 

INDEPENDENT  ....  ..Santa  Barbara 
BULLETIN  .......  .j_.San  Franelseo 

CALL  .  . San  Franelseo 

EXAMINER  . San  Franelseo 

FLORIDA. 

METROPOLIS  . Jacksonville 

GEORGIA. 

ATLANTA  JOURB^L  ^ 

(Clr.J(3,18S)  Atlanta 

CHRONICLE  . . Auvnsta 

HERALD  . AuRusta 

LEDGER  . Columbus 

ILLINOIS. 


NORTH  DAKOTA. 

NORMANDEN  ..  (Cir.  9.450) ..  Grand  Forks 

OHIO. 

PLAIN  DEALER  . Cleveland 

(April,  D.  93.071-S.  125,128) 
VINDICATOR  . Yonnnstown 

PENNSYLVANIA. 

TIMES  . Cbester 

DAILY  DEMOCR’A*^.^.  ..  .Johnstown 

JOURNAL  . Johnstown 

DISPATCH  . Ptttsbnrs 

GERMAN  OAZEin'B  . .  Philadelphia 

PRESS  . Plttsburn 

TIMES-LEADER  . Wilkes-Barre 

GAZETTE  . York 

SOUTH  CAROLINA. 

DAILY  MAIL  .  Anderson 

DAILY  RECORD  .  . . .' . .  . .  .Colombia 

THE  STATE  . . Columbia 

(  Cir.  D.  15,169-5.  15,318) 


WOMAN’S  WORLD 
HERALD  . 


ChleuRO 

TENNESSEE. 

CbleuRe 

...Joliet 

NEWS-SCIMlTAR  . Memphtu 

BANNER  . Nashville 

.  .Peorlu 
.  .Peoria 

TEXAS. 

RECORD . Fort  Worth 

CHRONICLE  . Honutoa 

.  Marlon 

TIHES-HERALD  . Waeo 

TRIBUNE  . Terre  Haute 

THE  AVE  MARIA  ......Notre  Dame 


EVENING  GAZETTE  ...  .Bnrllnpton  I 

CAPITAL  . . . .  .Des  Moines  { 

REGISTER  A  LEADER  Des  Moines  ! 
THE  TIMES-JbURNAL  ....Dubuque' 

KANSAS. 

CAPITAL  .  . . Topeka  j 

KENTUCKY. 

COURIER- JOURNAL  . ... .  .Louisville  ! 
TIMES  . ’. .  . . Louisville  I 


LOUISIANA. 

ITEM  . . Hew  Orleans  I 

TIMES  DEMOCRAT. ..  .New  Orleans  | 

MAINE.  ! 

JOURNAL  . Lewiston  j 

_  MARYILAND^ _  | 

THE  tiUX  ..  Paid  for  In  Cash  Cir.  ..  Balllmarr  | 
Morn,  and  Eve.  Ill, 5«1 . Sun.. 60.702  I 

MICHIGAN. 

PATRIOT.!  1910)  D.10.720;  S.  1 1.619.Jackson  | 

MINNESOTA.  | 

TRIBUNE.:. ..Morn,  and  Eva . Minnaapolis 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE.  JopUa 
POST-DISPATCH . 8t.  Louis 

MONTANA.  i 


WASHINGTON. 

POST-INTELLIGENCER . . Seattle 

WISCONSIN. 

EVENING  WISCONSIN _ Milwaukee 

CANADA 

ALBERTA. 

HERALD  . Calpary 

BRITISH  COLUMBIA. 

WORLD  . Yaneonvor 

TIMES  .  Victoria 


NEBRASKA. 

FREIE  PRESSE  .  .  (Cir.  142.440)  .  .  Lincoln 

NEW  JERSEY. 

PRESS . Asbnry  Park 

JOURNAL  .  Elisabeth  I 

TIMES  . .-JL!."-’-- . Elisabeth! 

COURIER-NEWS  .  .  . . PlalnBeld  I 

NEW  MEXICO. 

HORNING  JOURNAL  ..Albuquerque 

NEW  YORK. 


RUFFAI.O  EVENING  NEWS  ..BuRalo 
UOLLETINO  OELLA  S.4R  A  ....  New  York 
LESLIE'S  WEEKLY  (Cir.  325.000) 

_  New  York 

MESSENGER  OF  THM  SACRBID 

HMAMT.  .Now  YORH.  I 
RECORD  . . .  .77777777 . Tuoy 


ONTARIO. 

EXAMINER  . PeterborouRb 

FREE  PRESS  . Loudon 

QUEBEC. 

LA  PRESSE  Cir.  Dec.  1910,  101,534  Montreal 


TheDaOy  States 

NEW  ORLEANS,  LA. 

Largest  white  circulation 
in  New  Orleans.  Largest 
carrier  circulation  in 
New  Orleans.  Goes  by 
carrier  alone  daily  into  more 
than  15,000  homes  in  New 
Orleans.  5,000  more  white 
homes  than  any  other 
evening  paper.  Total  average 
daily  sworn  circulation  for  April, 
26,613 — carried  29,444  inches 
more  of  local  advertising  in  1910 
than  any  other  New  Orleans  morn¬ 
ing  or  evening  paper.  As  above 
shown.  The  States  is  supreme  in 
the  estimation  of  local  advertisers — 
should  they  not  know  the  best  me¬ 
dium? 

Mr.  Foreign  Advertiser,  wake  up! 

The  S.  C.  Beckwith  Special  Agency 

Ag«Btt*~’For«icn  Advertuiag 
New  York  Ckkego  Keoeeg  Citj 


May  13,  1911. 
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DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 

ADVERTISERS’  SERVICE 

A  BMluaaa  St.,  New  York 
Tel.  CortludtaiaS 


AMERICAN  SPORTS  PUB.  CO. 

21  Werren  St.,  New  York 
Tel.  Bercley  7()OS 

ARMSTRONG.  COLLIN  ADV.  CO. 

Broad  Ezchaade  Bldd..  New  York 
Tel.  Broad  6148 

carpenter  &  CORCORAN 

24  Cortlandt  St.,  New  York 
TeL  Cortlandt  7800 


DEBEVOISE.  FOSTER  CO. 

II-IT  West  SSth  St..  New  York 
TeL  Mnrray  HIIL  52M 

FEDERAL  ADVERTISING  AG’CY 
24S  West  39th  St..  New  York 
Tel.  Bryant  4770 

FRANK.  ALBERT  £t  CO. 

26*28  Beaver  St.,  New  York 
Tel.  Broad  S74S 


HOWLAND,  HENRY  S.,  Adv.  Agency 
20  New  SL,  New  York 
Tel.  Kcetor  43*8 

hiernan.  frank.  H  CO. 

1S6  Broadway,  New  York 
Tel.  1233  Corilandt 

LEDDY,  JOHN  M. 

41  Park  Row.  New  York 
TeL  Cortlandt  8214-lS 

MEYEN.  C.  A  CO. 

Tribune  Bldd.,  New  York 
Tel.  Beeknian  1914 

SECURITIES  ADV.  AGENCY 
44  Broad  St..  New  York 
Tel.  Broad  1420 

THE  SIEGFRIED  COMPANY 

80  Chnrch  St.,  New  York 
Tel.  Cortlandt  7828 


ders  with  Connecticut  papers  for  Calve-  1 
l^elft,  DeUt  Peanut  Salad  Oil,  Delft,  I 
rLllUJlIlO  /lOLlSlOl  England;  Lamont,  Corliss  &  Co.,  131 1 
.  .  Hudson  street.  New  York.  This  ac- 

Publlshers  Kepresentatives  count  may  be  extended  later.  ' 


:  ALCORN.  FRANKLIN  P. 

FInllron  Bldd.,  New  York 
Tel.  Oraaiercy  666 

ALCORN,  GEORGE  H. 

44*  Tribune  Bldg..  New  York: 
Tel.  Beeknian  3991 

'  BARNARD  £1  BRANHAM 
I  Brunswick  Bldd..  New  York 

Boyce  Bldd..  Chlcado 
Tel.  Madison  So.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Filth  Ave.  New  York 
TeL  Grammercy  2214 

I  BUDD,  THE  JOHN  COMPANY 
Brunswick  Bldg..  New  York 
I  TeL  Madison  Sq  *187 

I  KELLY.  C.  F.  £t  CO. 

!  Melropolllao  Bldd-.  New  York 

I  People’s  Gas  Bind..  Chlcado 

Tel.  Gramercy  3176 

i  KRUGLER.  FRED’K  M.. 

37  East  28th  St.  New  York 

TeL  Madison  Sq.  8*22 

!  NORTHRUP,  FRANK  R. 

228  Fifth  Ave..  New  York 
j  Tel.  Madlsoa  So.  2042 

!  PAYNE  &  YOUNG 

I  747-8  Marqnette  Bldg..  Chleago 
SO  West  S3d  SL  New  York 
I  TeL  Mad.  Sq.  *723 

PUTNAM.  C.  L 

4*  W.  S4th  St..  New  V  ork 
Tel.  Murray  Hill  1377 

S.  G.  UNDENSrciN 

1 18  Cast  28th  St..  New  York 
806  Boyce  Bldd..  Chlcado 
Tel.  Madison  So.  8886 

VERREE  A  CONKLIN.  Inc. 

228  Fifth  Avesne,  New  York 
Tel.  Madison  So-  962 

WAXELBAUM.  BENJAMIN 

189  East  Broadway.  New  York 
TeL  Orekard  53M 


Irving  Rosenbaum,  1123  Broadway, 
New  York,  will  shortly  start  another 
campaign  with  New  York  City  papers 
only,  for  the  McCormick  Co.,  205  Broad¬ 
way,  New  York. 

Sherman  &  Bryan,  79  Fifth  avenue. 
New  York,  are  placing  orders  with 
Northwestern  papers  for  the  Kahn 
Tailoring  Co.,  215  Fourth  avenue.  New 
York. 

The  Siegfried  Co.,  50  Church  street. 
New  York,  will  shortly  place  orders 
with  large  city  papers  for  Reid,  Ltd., 
Philadelphia,  Pa. 

J,  P.  Storm,  Marbridge  building.  New 
York,  is  placing  orders  with  Western 
papers  for  the  Coates  Co.,  Plymouth  j  - 
Gin,  New  York.  j 

The  Success  Co.,  the  National  Post  | 
Magazine,  29  East  Twenty-second  1 
street,  New  York,  is  placing  contracts  \ 
through  various  agencies. 

The  Taylor-Critchfield  Co.,  Brooks  1 
building,  Chicago,  is  placing  new  orders  ; 
in  selected  list  of  papers  for  the  Force  I 
Food  Co.,  Force,  Buffalo,  N.  Y.  I 

The  Van  Cleve  Co.,  250  Fifth  avenue. 
New  York,  may  later  on  extend  the  ad¬ 
vertising  of  the  Wolverine  Lubricants 
Co.,  Wolf’s  Head  Oil,  80  Broad  street, 
New  York.  This  business  has  been  | 
placed  with  a  few  eastern  papers  for  the  j 
present.  I 


STODDARD  A  BRICKA,  Adv.  Agckts 
114-11*  East  28th  SL,  New  York 
TeL  1*28  Mad  Sq. 


PENNSYLVANIA 


BLOOMINGDALE.  CHAS..  Jr. 

1420  Chestnut  SL.  Philadelphia 
Personal  Service 

FROWERT  ADV.  AGENCY 
Stephen  Girard  Bldg.,  Philadelphia 
TeL  Fllberl  *137 


M.  Wineburg  &  Co.,  576  Fifth  avenue, 
cities  for  the  American  Tobacco  Co.,  ^  ‘s  placing  orders  with  Pitts- 

_  Permit  Cigar,  111  Fifth  avenue.  New  ““rg  papers  for  the  Omega  Chemical 
York.  Also  placing  orders  for  Red  ’  ®  Head  Wash,  same  address. 

Sun  Cigarettes  with  New  Orleans  pap-  77 

ers  and  Velvet  Tobacco  with  Chicago  Wyckoff  Advertising  Co.,  14  Elli- 

papers  street,  Buffalo,  N.  Y.,  is  placing 

new  orders  with  southern  papers  for 

The  Philadelphia  Advertising  Bureau,  v  ^  >  Kulux,  Syracuse, 


Bulletin  building,  Philadelphia,  will 
shortly  start  a  campaign  with  news¬ 
papers  in  selected  list  of  cities  for  the 


THE  BEERS  ADV.  AGENCY 
Cuba  37,  Alloa 

Havana,  Cuba 


.  Alert. 

Masterful. 

Independent 


ShrrIocK 
Hofane*  oner  got 
10  the  bottsn  of  hi*  puutee 
r  .juith  aiofe  uBcrrint  Accuracy  than  doe*  ^ 

The  American  Printer 


Press  Clippings 

^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magztzine,  anywhere — 
can  be  supplied  by 

BURRELLE 

4*  Lafayette  StreeL  New  York  City 

ISTABLISUED  A  QUARTEK  OF  A  CENTURY 


V  Specla  I  ^ 

i,,SllPPtENENiniGES. 

i  ;  WRITE  us  ' 

FOR  PRICES  ^7 


z^yr/6/fr^£;ic//C£, ' 


?&Cfolnul  Afd 


The  Siegfried  Co.,  of  New  York,  is 


- _  III  &CICLICU  ll»l  Ul  LJtICD  IWl  IIIC  _  _  f 

r>  •  i-  n  •  T  r\\'  placing  magazine  copy  for  the  Dennian 
RUBINCAM  ADV.  AGENCY  xv  P^^ss  Co.,  of  New  York;  newspaper 

“'•¥e\."iJlkbSll‘;«2'’'*'*  ?on  D  C  ’  ’  ^  “P>-  ‘he  new  National  Post,  and 

-  ’  large  real  estate  copy  in  New  York  pa- 

PHILADELPHIA  ADV.  BUREAU  !  pers  for  the  Simpson-Merritt  Co.  and 

'^‘B^dUitaBM'gt^hitedelphla  I  '^he  Frank  Presbrey  Co.,  3  West  Tangiers’  Manor  Corporation,  both  of 

- Twenty-ninth  street.  New  York,  will  York. 

shortly  place  orders  with  selected  list  _ 

-  of  papers  for  the  Delaware  &  Hudson  Some  Cuban  real  estate  advertising  is 

THE  PUBLICITY  COMPANY  ,  Co.,  New  York.  I>eing  placed  in  Comfort,  New  York 

Saa  Die*o.  9.  City  ol  Mexico.  Mexico  ;  -  [  ferald  and  Saturday  Evening  Post 

~  I  Irving  Rosenbaum,  1123  Broadway,  through  the  Beers  Advertising  Agency, 
CUBA  and  WEST  INDIES  i  New  York,  is  placing  orders  with  South-  Havana,  Cuba.  A  year’s  contract  has 

_  _  I  ern  papers  for  Irving  A.  Keene,  just  been  closed  with  the  same  agency 

]  Charco-Pepsil,  85  Franklin  street.  New  for  the  German  Kali  Works,  from  their 
Havana.  Cuba  York.  This  agent  is  also  placing  orders  offices  at  Havana  for  principal  West  In- 

Presbrey  Co.,  N.  Y.  Corr.  ^ith  large  city  papers  for  L.  M.  Rosen-  dian  papers.  Space  will  be  used  in  Cu- 
berg  &  Co.,  Champion  Belt,  589  Broad-  l>3n.  Isle  of  Pines,  Jamaican  and  Porto 
ADDITIONAL  AD  TIPS.  way.  New  York.  Rican  papers,  also  at  Trinidad,  Port  of 

The  Frank  Seaman  Aoenev.  30  West  -  Spain  and  Georgetown,  British  Guiana. 


nijrainmi 


TAKE  IT  TO 


))  OPE-N 
/  34  HOURS 
OUT  OF  34£ 


TW  FASTEST  U 
1  ENGBAVEKS) 
1  ON  EARTH  , 


ADDITIONAL  AD  TIPS. 

The  Frank  Seaman  Agency,  30  West 
Thirty-third  street.  New  York,  is  plac- 


The  J.  Walter  Thompson  Co.,  44  East 


ing  new  orders  with  some  Eastern  pap-  Twenty-third  street.  New  York,  it  is  *.  ** 

ers  for  the  Rock  Island  Railroad  Co.,  said  has  secured  the  account  of  the  think  of*the'money”e*merJhE^s  would 
401  Broadway,  New  York.  This  agency  Clysmic  Springs  Company,  Clysmic  *’*,'’*  ““I  ‘roi^les,’  said  the  magazine 

is  also  placing  orders  with  papers  in  Table  Water,  251  Fifth  avenue.  New  mn “any  r*aSng”matter,^bu?  iT'pose  'must 
Baltimore,  Omaha  and  a  few  Ohio  York.  This  agency  is  also  placing  or-  “  done.'” — Kameu  City  Journal. 


ENGRAVING  ( 

I  IMHMsauStXX  T«L  4*994  Issfcui 


I  THE  LOVEJOY  CO.  Batabliahed  1*53 
I  ELECTROTYPERS 

I  and  Manufacturers  of  Electrotype  Machinery 
1 444-446  Pearl  Street  New  York 


GARWOOD  ELECTRIC 

<!.?*'*“**  he  started  by  1  short  circuit  or  1  ground, 

(b)  stopping  the  press  suComstically  kicks  it  so  Ihst  the  silety  of 
the  crew  is  never  dependent  on  the  memory  of  nay  one  man. 

BuileHn  505-H  explains  how. 

Garwood  Electric  Co.,  ^iARwooSlN.'j^ 

New  York  Philadelphia,  Boston  Chicago  Pittsburg 
Sl.lLoiiis  New  Orleans 


1 


**XHE  KOHL^ER  SYSTEM” 

of  ELECTRIC  CONTROL,  for 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 

Used  bylthe  leading  newspapers  throughout  the  world 
Manufactured  and  sold  by  the 

CUTLER-HAMMER.  MFC.  CO..  Milwaukee.  Wlacoualn 

New  York  Chicago  Boston  Plttaburg  Philadelphia  Cleveland  San  Francisco 
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NORTHWESTERN  NEWS. 


Commerce  at 


After  com- 


Moscow 

pleting  the  public  schools  he  graduated 
from  the  law  department  of  the  Na¬ 
tional  University  of  Washington,  D.  C. 
During  his  senior  year  he  won  the  ora¬ 
torical  contest  for  that  year  in  a  series 
of  debates. 

Carl  Evans,  a  master  printer,  who 
founded  the  Official  Gazette  of  Cedai 
Rapids,  la.,  has  been  named  by  the  com- 
missioneri^  of  Spokane  as  assistant 
editor  of  the  01.....^.  ^.^zette  of  Spo¬ 
kane. 

Socialists  of  Nez  Perce,  Idaho,  a'e 
organizing  a  stock  company  with  a  cap¬ 
ital  of  $10,000  to  publish  a  weekly  news¬ 
paper.  The  headquarters  of  the  organi¬ 
zation  will  be  at  Lewiston,  Idaho,  and 
plans  are  being  perfected  for  the  initial 
publication  at  an  early  date. 

Public  Opinion  is  the  name  of  a  jour¬ 
nal  to  be  published  in  Spokane  under 
the  auspices  of  the  Socialist  party.  A 
committee  composed  of  J.  E.  Arnett,  T. 
J.  Kern  and  R.  B.  Martin  is  at  work 
arranging  for  the  establishment  of  the 
paper,  which  is  to  be  circulated  free 
in  cver>'  Spokane  home. 

Miss  Midge  Fairweather,  daughter  of 
Mr.  and  Mrs.  H.  W.  Fairweather,  and 
Walter  P.  Brubaker,  of  the  editorial 
staff  of  the  Spokane  Chronicle,  were 
maried  in  Holy  Trinity  Church,  a  few 
days  ago.  Rev.  O.  A.  Worthing  offi¬ 
ciating.  Immediately  following  the 
service,  Mr.  and  Mrs.  Brubaker  left 
Spokane  for  Minneapolis. 

Harry  Andrews,  formerly  editor  of 
the  Yakima  (Wash.)  Herald,  secured  80 
acres  of  land  in  the  Yakima  valley  in 
the  last  rush.  The  property  will  b; 
worth  $20,000  when  under  irrigation. 

Eugene  Lorton,  formerly  political  edi¬ 
tor  of  the  Inland  Heald  of  Spokane, 
and  editor  and  publisher  of  The  Even¬ 
ing  Bulletin  at  Walla  W'alla,  has  become 
editor  and  publisher  of  The  Spokesman 
at  Vancouver,  W'ash.,  a  new  evening 
paper  with  a  Sunday  morning  issue. 

Culminating  an  interesting  romance, 
which  had  its  origin  in  a  newspaper  of¬ 
fice,  H.  M.  Merrifield  and  Miss  Jessie 
Jackson  were  married  at  the  home  of 
the  Rev.  F.  R.  Spaulding,  pastor  of  the 
Methodist  Church  at  Toppenish,  Wash. 
While  Mr.  Merrifield  was  manager  of 
the  Toppenish  Tribune  he  secured  the 
services  of  Miss  Jackson,  who  was  then 
employed  on  the  Kennewick  Reporter. 
The  couple  will  live  at  Prosser,  Wash. 

August  Wolk. 


Cupid  Busy  Among  the  Editor* — N.  W. 

Durham  Lands  a  Good  Job — A  Spo¬ 
kane  Clergyman  Resigns  to  Be¬ 
come  Manager  of  a  Magazine 
— Cartoonist  Murphy  Join* 
Inland  Herald  Staff. 

(Special  Corresiioiidcncc.) 

Spokane,  Wash.,  May  8. — Nelson  W. 
Durham,  formerly  editor-in-chief  of  the 
Spokane  (Wash.)  Spokesman-Review, 
has  been  engaged  by  the  S.  J.  Clarke 
Publishing  Co.,  of  Chicago,  to  write  a 
history  of  Spokane  and  Sp<ikane  County. 
The  contract  calls  for  from  20b.(KK)  to 
400,000  words  and  photographs,  descrip¬ 
tive  of  the  growth  and  progress  of  the 
district  from  the  early  days  to  the  pres¬ 
ent  time.  Mr.  Durham,  who  is  now  at 
his  coimtry  home  near  Spirit  Lake, 
Idaho,  expects  to  be  occupied  six  or 
seven  months  with  the  work,  which  will 
be  issued  in  1912. 

J.  Edward  Murphy,  Jr.,  whose  car- 
t(x>ns  have  appeared  in  a  number  of  re¬ 
viewing  magazines,  has  joined  The  In¬ 
land  Herald  of  Spokane.  Mr.  Murphy 
was  the  chief  art  director  of  the  Fine 
Arts  Institute  at  Omaha  and  was  staff 
artist  and  cartoonist  on  the  Omaha  Bee, 
the  Omaha  World  Herald,  the  Pittsburg 
Gazette  Times  and  the  New  York  Even¬ 
ing  Telegram.  He  has  also  done  work 
for  Life,  Puck  and  Judge. 

The  Rev.  Dr.  J.  Gordon  McPherson, 
founder  of  the  People’s  Tabernacle  of 
Spokane,  has  retired  from  the  pulpit  to 
b^ome  editor-in-chief  of  the  Voice  ot 
the  West,  an  illustrated  magazine  for 
negroes.  Dr.  McPherson  will  also  con¬ 
duct  a  general  news  bureau  in  addition 
to  his  other  work,  and  will  represent  the 
leading  negro  journals  of  the  country. 

N.  Russell  Hill,  associate  editor  of 
the  Odessa  (Wash.)  Record  since  last 
November,  has  purchased  the  entire 
business  of  the  Lincoln  (bounty  Times 
of  Davenport,  Wash.  Mr.  Hill  had 
been  editor  of  The  Times  for  three 
years  prior  to  last  November,  when  he 
accepted  a  position  with  the  Odessa  Rec¬ 
ord,  and,  with  the  proprietor,  R.  S. 
Growl,  wrote  for  the  paper. 

F.  N.  Plessinger,  formerly  of  the  Ed- 
wall  ^(Wash.)  Press,  has  succeeded 
Elmer  W.  Burows  as  editor  of  The  Re¬ 
former  at  Springdale,  Wash.  Mr. 


Where  department  store 
Ads.  call  for  frequent 
changes  of  face,  body,  and 
measure,  and  corrections 
come  in  at  the  last  moment, 


The  Four-Magazine 
Lmotype 

QUICK  CHANGE  MODEL  9 


will  revolutionize  methods. 


can  handle  copy  calling 
for  as  many  at  eight  dif¬ 
ferent  faces  without  leav¬ 
ing  his  seat 


Price,  $4,000 


Set  your  ads.  “the  Linotype  Way’*  and 
eliminate  all  distribution. 


MERGENTHALER,  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabaali  An.  t3S-64S  Sacrusate  St.  332  Caap  St. 

TORONTO:  CaaaJiaa  liaotTpa.  Ltd.,  38  Looibanl  St. 

If  you  haven’t  received  the  Second  Edition  of  *‘Ad.  Work  and  the  Linotype 
Way,”  aend  for  a  copy. 


WORLD  VETERANS  DINE. 


TELEPHONE  RECORD  BROKEN. 


Celebrate  the  Twenty-eighth  Anni¬ 
versary  of  Present  Ownership. 

Forty-six  members  of  the  New  York 
World  Quarter  Century  Association, 


Human  Voice  Travels  2,011  Miles 
Between  New  York  and  Denver. 

Telephone  connection  was  established 
between  New  York  and  Denver  on  last 
Sunday.  This  is  the  longest  long-dis¬ 
tance  telephone  in  the  world,  the  human 
voice  traveling  over  2,011  miles  of  wire. 

This  achievement  is  the  result  of  a 
long  and  patient  series  of  experiments 
with  what  are  called  “loaded  phantom 
circuits,’’  which  enable  eight  telegraph 
and  three  telephone  operators  to  use  two 
physical  and  three  “phantom’’  circuits  at 
the  same  time.  J.  J.  Carty,  chief  en¬ 
gineer  of  the  .\mcrican  Telephone  and 
Telegraph  Company,  with  F.  B.  Jewett, 
transmission  engineer,  perfected  the  in¬ 
vention. 


Veteran  Correspondent  Will  Make 
Future  Home  in  Mississippi. 

Col.  O.  O.  Stealey,  Washington  cor¬ 
respondent  of  the  Louiville  Courier- 
Journal  since  1881,  has  resigned  after 
forty-two  years’  connection  with  the 
paper,  and  will  make  his  future  home 
with  his  daughter  in  Mississippi. 

On  the  eve  of  his  departure  from 
Washington,  Col.  Stealey  was  tendered 
a  farewell  dinner  by  the  Gridiron  Club, 
of  which  he  is  a  member.  As  an  evi¬ 
dence  of  the  club’s  regard  he  was  pre¬ 
sented  with  a  handsome  silver  coffee 
set  appropriately  inscribe(L 
.\rthur  B.  Kr<x:k,  Washington  cor¬ 
respondent  of  the  Louisville  Times  for 
a  number  of  years,  will  succeed  Col. 


CHANGES  IN  INTEREST. 

The  Belton  (Tex.)  Journal-Reporter 
has  taken  over  the  Bell  County  Demo¬ 
crat,  a  semi-weekly  stock  paper  pub¬ 
lished  at  Belton. 


greetings  on  the  twenty-eighth 
sary.” 


The  Danville  (Ill.)  Press-Democrat 
has  been  elected  to  membership  in  the 
.\merican  Newspaper  Publishers’  As¬ 
sociation. 


Wilford  G.  Giles,  assignee  of  the 
Provo  (Utah)  Herald,  has  sold  the 
property  to  Lester  G.  Baker  and  O.  C. 
Soots. 


A  locsl  Cotnpsnjr  of  prominent  business 
men  is  now  being  organized  to  consolidate 
two  money-making  newspaper  properties 
in  a  prosperous  city  near  New  York. 

They  require  a  strong,  experienced  de¬ 
veloper  to  take  full  charge  of  an  afternoon 
daily.  No  competition.  Large  gross  busi¬ 
ness  to  begin  with.  Excellent  expansion 
opportunities.  Must  hare  good  record  and 
$S,000  cash. 

HARWELL  &  CANNON 

■rekccs  ia  Newtaagsr  and  Msgsriae  Frapestia* 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkmen. 


Receiver  Asked  for  Ad  Agency. 

The  Thompson-Briggs  Co.,  a  bill¬ 
board  advertising  agency  of  Chicago, 
has  asked  the  appointment  of  a  receiver 
for  the  Herbert,  Kaufman  &  Handy  Co., 
advertising  agents,  also  of  Chicago,  to 
satisfy  a  judgment  for  $1,772. 


